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Research report exploring the ethical reputation of the Health Care sector including 31 major
companies and covering the Aug 2008 - Jul 2009 period with historical insights
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1. SUMMARY

Sector: Health Care

Companies: 31
Period: Aug 2008 - Jul 2009

Data updated: 31.07.2009
Report released: 12.09.2009

Results
Positive news:

Negative news:
Volume of information:

Avg. EthicalQuote 31.07.2008:
Avg. EthicalQuote 31.07.2009:
Aug 2008 - Jul 2009 change

Trend
1341 Future Y
712 Present Y
2053 Past \
20
25
HD

Comparing the Ethical Ranking3if companies in theHealth Care sectccalculated from 01.01.2002
to 31.07.2009GlaxoSmithKlines leading (27 across 18 sectors and 541 companies), ahedgkistol
Myers Squibl{#34) andNovartis(#53), while Gilead Sciences Iifg515), Schering Plougf#478) and
Wyeth (#453) occupy the last positions.

Positive news (ethical offers) average

- 20

2685

26; 2%
26;2%
33; 2%
39;3%
41; 3%
49; 4%
61; 5%

62; 5%

65; 5%
65; 5%

75; 6%

147; 11%

77, 6%

= pPfizer
= GlaxoSmithKline
" Novartis
® Johnson & Johnson
® Sanofi aventis
= Bristol Myers Squibb
®Roche
® Merck & Co Inc
= Elj Lilly
= Baxter International
= Novo Nordisk
" Aetna
= UnitedHealth
= Astra Zeneca
= Boehringer Ingelheim
u Abbott
" Wyeth
= Schering Plough
= Medtronic
= Amgen
Becton-Dickinson
® WellPoint
CIGNA Corp
Genentech
Daiichi Sankyo

142; 11%

96; 7%

94, 7%

83; 6%

Boston Scientific
Gilead Sciences Inc
Zimmer Holding
Astellas Pharma
Takeda

Medco Health Solutions I

Negative news (ethical demands) average

12;2% 12;2%

25;4%

30; 4%

45; 6%

= Pfizer

= GlaxoSmithKline

= Merck& Co Inc
=EliLilly

= Sanofi aventis

® Johnson & Johnson
= Wyeth

= Novartis

129; 18%

= Astra Zeneca,

= Medtronic

= Schering Plough

= Roche

= UnitedHealth

= Bristol Myers Squibb

= Aetna

= CIGNA Corp

= Amgen

= Novo Nordisk

= Abbott

= Baxter International
WellPoint

= Genentech
Boehringer Ingelheim
Boston Scientific
Zimmer Holding
Gilead Sciences Inc
Medco Health Solutions Inc.
Astellas Pharma.
Becton-Dickinson
Takeda
Daiichi Sankyo

75;11%

49;7%

48; 7%

Last year major positive issues regarding tHealth Care sectohave been:Diseases program
partnership Foundations initiative; Leadershipand CSR awardsMajor negative issuesProduct
brand Legal issuediseases]ob cuts/creationsManufacture job; Job cuts/creationeind Marketing
practices The most active criteria are shown below:

Health Care sector: Most active criteria, Aug 2008 - Jul 2009
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2. MAIN FINDINGS
Findings

Comparing the EthicalQuote scores of 18 sectors in2@2- 2009 (uly time frame,the
Health Caresector is ranked in8" place, ahead ofindustrial Goods & Servicesvhile
Technology Hardware and Automobiles & Parts are first.

The Health Care sectoexperienced amitigated periodfrom August 2008 to July 200¢
reaching thel 2" rank among 18 sectors.

Except for Oil & Gas armghsic Resourceall sectorsregistered a majority of positive news i
the Aug 2008 Jul 200%eriod. Health Careshows the8th amount of positives and theth
of negatives.

Last year thédealth Care sectdrasslightly dereased its share of negativaad positives

Compared to the 18 sectorsjealth Carepresent relatively more positive news in criter
groups D. Institutional Impagctand less irC. Impact of ProducB. Impact of Productioand
A. Working Conditions

Compared to the 18 sectorsjealth Carepresent sensiblymore negativenews in criteria
groupC. Impact of Producand less irB. Impact of Productioand A. Working Conditions

Compared to the 18 sectorsjealth Carereceive relatively morgositive hewson criteria
37. SocialSponsorship30. Socially Innovative Prody@8. Product Social Utilifyand less on
criteria 33. Eco Innovative Produc6. Environmental Impacbf Production 32. Waste
Management Looking anegative news Health Caréhave marked more points on criteri
27. Product HumarRisk 34. Information to Consumers35. Pricing/ Needs and less on
criteria 26. Environmental Impact of Productipa. Labour Standards2. Wages Product
human Risk shows ®ery large supplement of negatives

Compared to the 18 sectorsjealth Carereceive relatively more positive news from tr
following source groupsEnterprise affiliate Enterprise headquarterPress and less from:
Specialised presdndividual National NGO Looking at negative newsjealth Carehave
received more criticisms and demands fromdividual(blogs) Consultant OEGIEnterprise
affiliate, and less fromPress Specialised pres&nterprise headquarteThe supplement of
blogs within negatives is impressing

Health Caregets more news items frorNorth Americaand less fromEuropeand other
regions.

Covalence Ethical Ranking fdt @mpanies in theHealth Caresector, with data spanning
the 2002- 2009 (J) period GlaxoSmithKlines leading (7 across 18 sectors and 54
companies), ahead dristol Myers Squibl(#34) and Novartis(#53), while Gilead Science:
Inc(#515), Schering Ploug#478), andWyeth (#453) occupy the last positions.

Top producers of positive news Aug 2008- Jul 200%have beenPfizer GlaxoSmithKline
Novartisand Johnson & Johnsenvhile Pfizer GlaxoSmithKlineMerck & Co IncandEli Lilly
come first as for negative news.

Sanofi aventisPfizerand Bristol Myers Squiblexperienced the most significant increase
positives inAug 2008 Jul 200compared to the previous year, whikfizer Medtronic and
UnitedHealthincreased their negative news coverage the most.

Criteria showing the most positive news for tHealth Care sectan the Aug 2008 Jul 2009
period are:37. Social Sponsorshif4. Information to Consumey40. International Presence
30. Socially Innovative Prodycand 26. Environmental Impact of ProductiorCriteria
registering the most negative&7. Product Human Risk8. Downsizing34. Information to
Consumers38. Anticorruption Policyand 12. Economic Impact

Criteria groupB. Impact of Productiogathered the largest amounts of positive, while
Impact of Product registerthe most negativesD. Institutional Impacthas also a grea
amount of positive news together with the best positive/negative rati. Working
Conditiongomes with much smaller volumes.

© Covalence SA 05.10.2009

Page

11

12

13

14

15

16

21, 22

22

23

23



C ovalence Extract: Covalence Health Care Sector Report 2009

ol quotation system

Findings (following) Page
Within positive news criteria groupB. Impact of Productiorf+3%9 and D. Institutional
Impact (199 have gained importance over last year, at the expengg.dmpact of Product 24
499.
Criteria gaining weight within positive news last year have bddn:Joint Ventures 34.

Information to Consumeygtl. United Nations Poligyl. Labour Standardsind 37. Social 25
Sponsorship

Within negative news criteria groupB. Impact of Productior{(+9%9 and A. Working
Conditions(+4% more than twiceAug 2007- Jul 200824 O2y GNA O dzi A 2y

over last year, whil€. Impact of Produgt10% andD. Institutional Impac{-3%9 registered 26
relatively less points.

Criteria gaining weight within negative newasst yearwere: 18. Downsizing 12. Economic 27
Impact 1. LabourStandards2. Wagesand11. Joint Ventures

26. Environmental Impact of productiois less active than in other sectors. 29

Major positive issues & keywords registered for thealth Care sectdn the Aug 2008 Jul
2009 period were:Diseasesprogram partnership Foundationsinitiative; LeadershipCSR 30
awards disease Community Education

Major negative issues & keywords registered for Health Care sectdn the Aug 2008- Jul
2009 period were:Prodict brand Legal issuediseasesJob cuts/creationsManufacture 30
job; Job cuts/creationsMarketing practicesgovernment child issues

Hve among the most active issues are analyzed with more attention. Thes®iseases

Product brandsJob cuts / creation<limate changeandMarketing practices 30
There has been raising concerns regarding clinical trials in developing and emel 31
countries

Much due to a difficult economic climate this year, there has been a general trer 35
downsizing also in the health care sector.

Climate Change is a less important issue in the Health Care sector than in other sgirtc 37
terms of volume of information gathered.

The intersection of criteri&7. Product Human Risind 34. Information to Consumes
among the most explosivend reputation damagingThis area will continue to be very 39

active as some drug companies are extending presence in the consumer health and
the-counter (OTC) markets.

Press Specialised presand Individual (blogs) are the major producers of positive ne
namingHealth CareLooking at negative newByess Specialised presand Individual(blogs) 42
come in firstBlogs are a major generator of criticisms targetitige Health Care sector

North America has generated the most positives and negatives over last year, follow

Europe. 43

Within positives a news shift can be seen frolorth Americaand Asia- Pacificto Europe
andLatin AmericaAmong negative newkuropeand Latin Americéhave gained importance 44
recently.

Criteria presentindRisksare: 18. Downsizing27. Product Human RisB8. Anticorruption
Policy 45. Lobbying Practices

Criteria showindRisksand Opportunitiesare: 1. Labour Standard42. Economic Impact 3.
Social Impact23. IntellectualProperty Rights34. Information to Consumer85. Pricing / 70
Needs 40. Human Rights Policy

69

Criteria showingOpportunities are: 4. Training & Insertionl0. International Presenc¢d.l.
Joint Ventures 26. Environmental Impact of Productio28. ProductSocial Utility 30.
Socially Innovative ProducB7. Social Sponsorshigl. United Nations Policy3. Social
Stability

70

© Covalence SA 05.10.2009 5
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3. FULL UNIVERSE

ETHICALQUOTE REPUTATION CURVE ACROSS SECTORS 2004-2009

EthicalQuote curves measure thethical reputation of multinational companies.The chart below
compares theaveragescore ofl8 sectorswith data spanning the last 5 years and calculation starting
in 2002

18 sectors: EthicalQuote 2002 - 2009 (Jul), average

100
Technology
e Automobiles & Parts
80 e Retall

== F00d & Beverages

e Utilities
60 === Personal & Household Goods
== Banks
Health Care
20 === |ndustrial Goods & Services

= Travel & Leisure
Chemicals

== Telecommunication

20 == Construction & Materials

=== Insurance

== Basic Resources

EthicalQuote: aggregated positive and negative news

0 - w—— Media
Q.L)>o E‘- .t % ] TS S — ] i 1
%,,“’0589&222-: 23 o% 9%55 Financial Services
=== 0il & Gas

2005 2006 2007 2008 2009

Looking at the2002- 2009 (Jultime frame, theHealth Care sectois ranked ing" place, ahead of
Industrial Goods & Serviceshile Technology Hardware and Automobiles & Parts are first.

ETHICALQUOTE ACROSS INDUSTRIES - LAST YEAR PROGRESS

b2gzr fSGQa t221 G oKIFG KFLIWSYSR 28SN) G6KS 1
of 18 sectors in théug 2008 Jul 200Period.

18 sectors: EthicalQuote Aug 2008 - Jul 2009, average, indexed to 31.07.2008

30 4

e Technology
25 - == F00d & Beverages
= Utilities

=== Automobiles & Parts
20 .
e Retalil

=== Telecommunication
15 - === Construction & Materials
== Personal & Household Goods
= Chemicals

10 1
== Travel & Leisure

=== |ndustrial Goods & Services
=== Health Care

=== nsurance

== Media
Financial Services
Oil & Gas

EthicalQuote: aggregated positive and negative news

-5 Basic Resources

Banks

-10 -
TheHealth Care sectoexperienced amitigated periodfrom August 2008 to July 200%eaching the
12" rank among 18 sectors.

© Covalence SA 05.10.2009 6
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SECTORS IN BI-DIMENSIONAL SPACE

Below, the 18 sectors have been placed Huioiensional space according to the average quantity of
positive news (offers) on the vertical axis and to the average quantity of negative news (demands) on
the horizontal axis. Industries located in the redafeve a negative EthicalQuote score, whereas the
ones located in the green area have a positive EthicalQuote score.

18 sectors: average positive and negative news 2002 - 2009 (Jul)
400
350
300
250
200
150

100

Positive news (ethical offers)

50

Insurance

Firgan
0 100 200 300 400
Negative news (ethical demands)

A positive correlation can be observed between the two dimensions of the chart: positive and
negative news. To elaboratsgctorsreceiving the most positive news are generally also the ones
receiving the most negative news. We can therefore assume thatatdemands (i.e. stakeholder
issues, campaigns, expectations) stimulate offers (i.e. initiatives, reporting, communication);
companies that have been intensely criticized often do a variety of good to counterbalance the bad.

Historically theHealth Caresector has registered a positive balance of news, therefore being located
on the upperleft side of the chart.

The major issues that hadpositive effect of theHealth Care sect@¥a S G KA OF £  MBgLIdzi | GA2Y
2008- Jul 2009eriod were:Diseasesprogram partnershig Foundationsinitiative; LeadershipCSR
awards disease

On the negative side, major issues have beémwoduct brand Legal issuesDiseases Job
cuts/creations Manufacture job; Job cuts/creationsMarketing practices

© Covalence SA 05.10.2009 7
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VOLUME OF INFORMATION ACROSS SECTORS

This report continues with a comparative look at the average volume of information collected

concerning the 18 sectors Covalence is systematically covering. In other words, which industries
ISYySNrdAy3a GKS Y2ad o0dzZ 17X NBIIFNRfSa2aABFOOFIKS (I KSNI (G KS
2009period?

18 sectors: average volume of information Aug 2008 - Jul 2009

20; 286 14E2B%
49;4%

51;4%

196;15%

B Automobiles & Parts
B Technology
¥ Industrial Goods & Services
® Food & Beverages
B Retail
¥ Oil & Gas
173;13% ™ Banks
B Personal & Household Goods
¥ Health Care
H Basic Resources
= Utilities
" Travel & Leisure
¥ Chemicals
H Telecommunication
Construction & Materials
¥ Insurance
94: 7% Media
Financial Services

52;4%

58;5%

62;5%

67,5%

94;7%
72,6%

75;6%

90; 7% 92, 7%

The above chart shows the average volume of information in each industry (the left term, in count)
with the percentage (right term in %). The average is obtained by dividing the volume of the industry
by the number of companies included in the indusffhe percentage terms represent the part of
each industry average to the overall averagealth Careshowsthe 9" volume of information.

POSITIVE AND NEGATIVE NEWS ACROSS SECTORS

The EthicalQuote system of data collection also makes it easy to compare data across sectors,
addressing questions such as: How are these sectors performing against one another? In other words,
what is the distribution of posite and negative news across sectors?

18 sectors: average positive and negative news Aug 2008 - Jul 2009

= Positive news (ethical offers) B Negative news (ethical demands)
140
120
100
80
60
40
20
0
@ @ & 2 0 £ £ @& £ & 2 o D > Q& & o @&
S FHF T F S S LI P EET Ty S
LA S Y 4 S £ N » Lo ¢ ¢ F &I
S L & & ¢ S @ P RN & & 9
& < & 3 & € ¥ ¥ ° ¥ g & ¥
S X3 F F & T o v )
& & © & @ $ ES S <&
S Q & & &8 & & & A
N N RS N & @
< & & &
St &
3
RS

Except for Oil & Gas arghsic Resourcesll sectorsregistered a majority of positive news in theig
2008 - Jul 2009period (scores indicated are an average: total news items gathered fosehtor,
divided by the number of companies coveredtlire sector). Health Careshows the8th amount of
positives and thedth of negatives.

© Covalence SA 05.10.2009 8
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POSITIVE AND NEGATIVE NEWS ACROSS SECTORS

The following two charts descrilibe average amounts of positive news and negative news registered
within the 18 sectors. The third chart below expresses changes that have occurred last year in the
distribution of positive and negative news across the 18 sectors.

Positive news across 18 sectors (average) Aug 2008 - Jul 2009

27 30%03: 3% 131; 15% ® Automobiles & Parts
35 4% o rages Results that express thi
36 4% = Retail average positive performance
¥ Industrial Goods & Services HY
36: 4% ® personal & Household Goods Of SeCtors(pOSItlve news Only)
' = Utilties place theHealth Care sectdn
. = Health C: . .
20, 5% s 8" position, with 5% of total.
:gﬁg:ficals The leading four industrie
40; 5% " Travel & Leisure (Automobiles & Part,s
= Telecommunication
w4596 . - Basio Rosourcos Technolo.gyFood & Bevergges
’ Construction & Materials and Retai) together constitute
=) . . .
Mo 46%of all positive information
49; 6% 66, 8% Financial Services h d
o 59; 7% gathered.

Negative news across 18 sectors (average) Aug 2008 - Jul 2009

17; 305 WARA%
14; 3%’
15, 3%

66; 15% ® Automobiles & Parts

= Oil & Gas

= Technology

H Industrial Goods & Services
= Banks

= Basic Resources

® Food & Beverages

= Retail

" Health Care

H Personal & Household Gooc
¥ Travel & Leisure

Results that express the negati
performance of sectors (negativ
news only) place theHealth Care  23s%
sector in 9" position, with 5% of
the total. Automobiles & PartsOil  23:5%
& Gas Technology and Industrial

16; 4%

50; 11%

Goods & Servas gather the most ~ 2s:6% 46 110 " Chemicals
negative news. Combined, th - oecommunication
three industries constitute45% of 27, 6% Construction & Materials

™ Financial Services

all negative news found in thaug 35 8% I,
2008- Jul 2009eriod. 35; 8% Insurance

News across 18 sectors i changes last year Aug 2008 - Jul 2009 vs. Aug 2007 - Jul 2008

9% = Positive news (ethical offers) ® Negative news (ethical demands)
6% -
5% -
4% -
3% -
2% -
1% -
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Last year theHealth Care sectohas slightly dereased its share of negativemd positives Main
changes have occurred to Industr@bods & Servicegutomobiles & Partand Technology

© Covalence SA 05.10.2009 9
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18 SECTORS: 4 GROUPS OF CRITERIA

The chart below shows the distribution of news among the four groups of criteria iAugeD08- Jul
2009period for the 18 sectors.

News across 18 sectors by groups of criteria, Aug 2008 - Jul 2009

Positive news (ethical offers) ™ Negative news (ethical demands)

12000
10000
8000
6000
4000
- l . .
0
A.WORKING B.IMPACT OF C.IMPACT OF D.INSTITUTIONAL
CONDITIONS PRODUCTION PRODUCT IMPACT
(6 criteria) (20 criteria) (10 criteria) (9 criteria)

Criteria GroupC. Impact of Producshows the best positive / negative ratio, followed Iy
Institutional ImpactandB. Impact of Productigrwhile A. Working Condibnsis slightly negative

18 SECTORS: 45 CRITERIA

Sorting data by criteria allows us to take a closer look at the most pressing issues concerning the 18
sectors considered.

Positive and negative news across 18 sectors by criteria, Aug 2008 - Jul 2009

Positive news (ethical offers) =® Negative news (ethical demands)
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©

Criteria showing the most positive news for the 18 sectors inAbhg 2008 Jul 2009eriod are:26.
Environmental Impact of Productior83. Eco InnovativeProduct 37. Social Sponsorghi 34.
Information b Consumersind 10. International PresenceCriteria registering the most negatives are:
18. Downsizing 26. Environmentalmpact of Productionl. Labour Standardsl2. Economic Impagt
and2. Wages

© Covalence SA 05.10.2009 10
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HEALTH CARE VS. 18 SECTORS: GROUPS OF CRITERIA (POSITIVES)

The radar chart and table below compare the distribution of positive news among the four groups of
criteria forHealth Caravith that of the other sectors.

Health Care vs 18 sectors: news by criteria groups, Aug 2008 - Jul 2009

A. WORKING
CONDITIONS
40%

O18sectors © Health Care

D.
INSTITUTIONAL E'R'g'gﬁg%gﬁ
IMPACT

C.IMPACT OF
PRODUCT

Compared to the 18 sectorsiealth Careresent relatively more positive news in criteria greup.
Institutional Impact and less inC. Impact of Pduct B. Impact of Productiomnd A. Working
Gonditions

Details are shown on page 13.

Criteria group (positives) Difference 18 sectors Health Care
A. WORKING CONDITIONS -1% 9% 9%
B. IMPACT OF PRODUCTION -4% 37% 33%
C. IMPACT OF PRODUCT -1% 37% 29%
D. INSTITUTIONAL IMPACT 11% 18% 29%

© Covalence SA 05.10.2009 11
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HEALTH CARE VS 18 SECTORS: GROUPS OF CRITERIA (NEGATIVES)

The radar chart and table below compare the distribution of negative news among the four groups of
criteria forHealth Caravith that of the other sectors.

Health Care vs 18 sectors: news by criteria groups, Aug 2008 - Jul 2009

A. WORKING
CONDITIONS

018 sectors ® Health Care

D.
B. IMPACT OF
INSTITUTIONAL
IMPACT PRODUCTION

C. IMPACT OF
PRODUCT

Compared to the 18 sectorgjealth Carepresentsensiblymore negativenews in criteria groupC.
Impact of Productand less inB. Impact of Productioand A. Working ConditionD. Institutional
Impactis on the benchmark with 15% of negative news distribution.

Details are shown on page 13.

Criteria group (negatives) Difference 18 sectors Health Care
A. WORKING CONDITIONS -12% 19% 7%
B. IMPACT OF PRODUCTION -13% 51% 38%
C. IMPACT OF PRODUCT 24% 15% 40%
D. INSTITUTIONAL IMPACT 0% 15% 15%

© Covalence SA 05.10.2009 12
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HEALTH CARE VS 18 SECTORS: CRITERIA

The table below comparddealth Careand the 18 sectors along the 45 basic criteria.

Health Care vs 18 sectors by criteria, Aug 2008 - Jul 2009

Positive news (ethical offers)  ® Negative news (ethical demands)
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A. WORKING B. IMPACT OF PRODUCTION C.IMPACT OF PRODUCT D.INSTITUTIONAL IMPACT
CONDITIONS

Compared to the 18 sectorsjealth Cargeceive relatively morgositive newson criteria37. Social
Sponsorsig, 30. Socially nnovative Produgt28. Product Social Utilityand less orcriteria 33. Eco
Innovative Producgt26. Environmental Impacbf Production 32. Waste ManagementLooking at
negative news Health Carehave marked more points on criterid7. Product HumanRisk 34.
Information to Consumers35. Pricing/ Needs and less on criteri26. Environmental Impact of
Production 1. Labour Standard2. Wages Product human Risk shows ery large supplement of
negatives

18 SECTORS: SOURCE GROUPS

The chartbelow describes the distribution of news within source groups for the 18 sectors.

18 sectors: news by source groups, Aug 2008 - Jul 2009

Positive news (ethical offers) B Negative news (ethical demands)
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Major source groups generating positive news Specialised pregd1306 40%), Presg10266 36%),
and Individual (blogs)2617, 999. Major groups producing negative news dpeess(7406 51%,
Specialised preg8714 26%), andindividual (blogsj1633 11%.
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HEALTH CARE VS. 18 SECTORS: SOURCE GROUPS

The next chart comparddealth Careand the group of 18 sectors regarding the distribution of news
within source groups.

Health Care vs 18 sectors: news by sources groups, Aug 2008 - Jul 2009

10% Positive news (ethical offers) m Negative news (ethical demands)
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Compared to the 18 sectorgjealth Carereceive relatively more positive news from the following
source groupsEnterprise affiliate Enterprise headquarterPress and less fromSpecialised press
Individual National NGOLooking at negative newsklealth Caréhave received more criticisms and
demands from:Individual (blogs) Consultant OECDEnterprise affiliate and less from:Press
Specialised presg&nterprise headquarteThe supplemenbf blogs within negatives is impressing

18 SECTORS: REGIONS OF SOURCE
It is important to examine and understand the distribution of positive and negative news within
NBIAz2ya 2F az2dz2NOSa NBIFNRAy3I (GKS wmy aSohthe Na O2yaai
country in which information sources are based.
18 sectors: news by sources regions, Aug 2008 - Jul 2009
Positive news (ethical offers) B Negative news (ethical demands)

25000
20000
15000

10000
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0 — | L]

Africa Asia - Pacific Europe Latin America North America

In terms of volume of information, North America and Europe have generated the most news over
the past twelve months. While both have equal amounts of negatives, North America registered the
highest amount of positive news by far. All regions show faveragiasitive/negative ratios; the
gSE1Sad Aa 9dz2NRPLISQAD
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HEALTH CARE VS 18 SECTORS: REGIONS OF SOURCE

The radar and table below compaigealth Carewith the group of 18 sectors in regards to the
distribution of news within regions of sources.

Health Care vs 18 sectors: news by source regions, Aug 2008 - Jul 2009

eouﬁ\fﬂca Africa u Health Care 018 sect
dh Health Care 018 sectors 60% ealth Care sectors

~_ Asia- Latin ~Asia-
/] Pacific

Latin .
 Pacific America \

America |
North A’r\‘n%rrtir(]:a Europe
America Europe

Region Difference 18 sectors Health Care
Latin America 0% -3% 5% 5% 5% 3%
Africa -1% -2% 2% 2% 1% 1%
Asia - Pacific -4% -2% 8% 7% 5% 5%
Europe -2% -13% 34% 45% 31% 32%
North America 7% 19% 51% 40% 57% 60%

Compared to the 18 sectoidealth Careshow relatively more positive news iNorth America and

less in all other regions; the sector receives much less negative coverage from Europe compared to
the 18 sectors benchmark. Considering negative néfeslth Caregets much more news frormNorth
Americaand less fronEuropeand other regions.

The concentration of negative news distribution in North America (60% vs. 40% for the benchmark,
incl. Health Care!) expresses the importance of the subject and the pressures that weight on the
healthsystem, especially in the USA.
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4. HEALTH CARE SECTOR ANALYSIS

COVALENCE ETHICAL RANKING

The table below presents Covalence Ethical Rankingifaompanies in théHealth Care sectomith

data spanning the2002 - 2009 (Jul)period. The ranking combine the EthicalQuote (measure of

popularity) and the scorecalculated in each criteria group (measure of diversified performance). The
NIFYy{Ay3 Aa OFftOdzZ I 6SR dzaAy3a /201 fSy0SQa O02YLX SGS dzy

On31.07.2009GlaxoSmithKlinés leading (27 across 18 sectors and 541 companies), ahedristol
Myers Squibk{#34) andNovartis(#53), while Gilead Sciences I1{#515), Schering Ploug#478), and
Wyeth (#453) occupy the last positions.

Covalence Ethical Ranking Covalence Ethical

across sectors Ranking in sector Company
27 1 GlaxoSmithKline
34 2 Bristol Myers Squibb
53 3 Novartis
62 4 Roche
70 5 Abbott
71 6 Boehringer Ingelheim
76 7 Johnson & Johnson
85 8 Astra Zeneca
98 9 Novo Nordisk
104 10 UnitedHealth
127 11 Baxter International
137 12 Aetna
142 13 Eli Lilly
143 14 Sanofi aventis
175 15 Pfizer
228 16 Becton-Dickinson
229 17 Merck & Co Inc
234 18 Takeda
293 19 Daiichi Sankyo
294 20 WellPoint
315 21 Medco Health Solutions Inc.
317 22 CIGNA Corp
329 23 Genentech
336 24 Boston Scientific
344 25 Amgen
423 26 Medtronic
424 27 Zimmer Holding
433 28 Astellas Pharma
453 29 Wyeth
478 30 Schering Plough
515 31 Gilead Sciences Inc
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From 2009 on Covalence Rankings combine the EthicalQuote (measure of popularity) and the scores

calculated in each criteria group (measure of diversified perémce).
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ETHICALQUOTE REPUTATION CURVE 2002 - 2009 (JUL)

The chart and table below compare the EthicalQuote reputation scor84 cbmpanies in thédealth
Caresector, with data spanning the last 5 years and calculation starting in 2002. EthicalQuote serves
as a base for the calculation of Covalence Ethical Rankings.3103v.2009 Leaders are
GlaxoSmithKlineBristol Myers Squibband Novartis while Wyeth, Schering Ploughand Gilead
Sciences Inare last.

Health Care sector: EthicalQuote reputation curve 2002 - 2009 (Jul)
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EthicalQuote: aggregated positive and negative news items
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%il Ozasgg$&h2~g§szagggga*;ggﬁsgg%gah;g% OZQGB%%E% ggﬁ;agi%agg%ﬁg Igé_;’ gﬁg;r((i)gi(:(:iences Inc
2005 2006 2007 2008 2009 az/letﬂng Plough
EthicalQuote EthicalQuote EthicalQuote )
Rank Company 31.07.2009 31.07.2008 Difference
1 GlaxoSmithKline 137 115 22
2 Bristol Myers Squibb 131 108 23
3 Novartis 128 93 35
4 Johnson & Johnson 114 100 14
5 Roche 96 77 19
6 Abbott 89 101 -12
7 Boehringer Ingelheim 84 76 8
8 Astra Zeneca 70 77 -7
9 Novo Nordisk 63 35 28
10 Baxter International 63 33 30
11 Sanofi aventis 61 48 13
12 Eli Lilly 43 45 -3
13 Aetna 37 24 13
14 UnitedHealth 29 11 18
15 Pfizer 27 23 4
16 Takeda 21 24 -2
17 Merck & Co Inc 21 14 6
18 Becton-Dickinson 20 10 11
19 WellPoint 16 13 3
20 Daiichi Sankyo 14 6 8
21 CIGNA Corp 13 16 -3
22 Medco Health Solutions Inc 11 5 6
23 Genentech 9 10 -1
24 Boston Scientific 9 6 3
25 Amgen 9 5 3
26 Zimmer Holding 3 2 1
27 Astellas Pharma 3 1 2
28 Medtronic 1 5 -4
29 Gilead Sciences Inc -7 -13 6
30 Schering Plough -15 -17 3
31 Wyeth -39 -44 5
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COMPANIES IN BI-DIMENSIONAL SPACE i HISTORY

Below, companies have been placed in aibensional space according to the quantity of positive
news (offers), on the vertical axis and to the quantity of negative news (demands) on the horizontal
axis. The cért represents raw quantity of news items without applying the erosion factor and ethical
rate. This chart covers full histor002- 2009 (Jul)

Health Care sector: positive and negative news, 2002 - 2009 (Jul)
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A positive correlation can be observed bewteen the two dimensions of the chart: positive and
negative news (see comment page 1€¥izer Merck & Co Incand Amgen showing balanced
amounts of news, perfectly illustrate this frequently observed correlation.

GlaxoSmithKlineBristol Myers Squibtand Johnson & Johnsomanage to show a strong majority of
positives, whilaNVyeth, Schering Plougtand Gilead Sciences lewolve in the red zone.
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HEALTH CARE SECTOR: AUG 2008 - JUL 2009 ANALYSIS
COMPANIES IN BI-DIMENSIONAL SPACE

Below, companies have been placed in aibensional space according to the quantity of pesiti
news (offers), on the vertical axis and to the quantity of negative news (demands) on the horizontal
axis. This chart covers last year oftyg 2008 Jul 2@9).

Health Care sector: positive and negative news, Aug 2008 - Jul 2009
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Top producers of positive news Aug 2008 Jul 200%have beerPfizer GlaxoSmithKlineNovartisand
Jomson & Johnsonwhile Pfizer GlaxoSmithKlineMerck & Co Incand Eli Lillycome first as for
negative news.

Following the left frontier, we can clearly identify the best companies on the period; betfpiwe
have Novo Nordisk, Baxter, BMS, Roche, Novartis, Johnson & JohnsBtaar&mithKline
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VOLUME OF INFORMATION

This report continues with a survey of the volume of information collected orHibalth Care sector
over last yearAug 2008 Jul 2009.

Health Care sector: volume of information, Aug 2008 - Jul 2009, total 2053 news

276;13%

A47,2%

60;3% 217;11%

134;7%

74:4%
. 128;6%
1 4%
97:5% 127,6%
98;5%

u Pfizer

m GlaxoSmithKline

® Johnson & Johnson

u Sanofiaventis

u Novartis

u Merck& Co Inc

m Eli Lilly

® Roche

u Bristol Myers Squibb

= Novo Nordisk

u Baxter International

u Astra Zeneca

= Aetna

H UnitedHealth

= Wyeth

® Schering Plough

u Medtronic

= Abbott

® Boehringer Ingelheim

= Amgen
CIGNACorp

= WellPoint

= Genentech
Becton-Dickinson
Boston Scientific
Medco Health Solutions Inc.

114;6% Daiichi Sankyo
Gilead SciencesInc
Zimmer Holding
Astellas Pharma
Takeda

113;6%

The above chart shows the volume of information of each company (the left term, in count) with the
percentage (right term in %). The percentage terms represent the part of each company to the overall
amount of news for the period observeRfizershows the highest volume of information, followed by
GlaxoSmithKlineJohnson & Johnsgrsanofi Aentis and Novartis Together these five companies
represent43%of all information gathered on thelealth Care sectdn the Aug 2008 Jul 2009eriod.

POSITIVE AND NEGATIVE NEWS

Examining the comparative distribution of positive and negative news atteakh Care

Health Care sector: positive and negative news by companies, Aug 2008 - Jul 2009

= Positive news (ethical offers) B Negative news (ethical demands)
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Top producers of positive news Aug 2@8 - Jul 200have beerPfizer GlaxoSmithKlineNovartisand
Johnson & Johnsgnwhile Pfizer GlaxoSmithKlineMerck & Co Incand Eli Lillycome first as for
negative news.
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POSITIVE AND NEGATIVE NEWS

The following two charts describe positive and negative news respectively, registered regarding the
Health Care sectdast year. The third chart below expresses changes that have occurred last year in
the distribution of positive and negative news within teectorcompared to the previous year.

Health Care sector: positive news, Aug 2008 - Jul 2009, total 1341
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Health Care sector: negative news, Aug 2008 - Jul 2009, total 712
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These four comanies together 25:4% 29: 7% = Bovtor mternatonal
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Health Care: Changes in hews weight - Aug 2008 - Jul 2009 vs Aug 2007 - Jul 2008
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Sanofi aventisPfizerand Bristol Myers Squiblexperienced the most significant increase of positi
in Aug 2008- Jul 2009compared to the previous year, whilefizer Medtronic and UnitedHealth
increased their negative nevedverage the most.
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45 CRITERIA
Sorting data by criteria allows for a closer look at the most pressing areas concernidgatie Care
sector.

Health Care sector: positive and negative news by 45 criteria, Aug 2008 - Jul 2009

Positive news (ethical offers) m Negative news (ethical demands)

300

250

150
100

50

Oll__ ____IIII_ - - 1 . | ] L . L | II_l___II
w u un c 0w u 0w B85 12 1] 1%} j2] 0 C x DX 2 85 0 .0 o > > >
B8L552288888EE28832¢288LE5E85825885588828382222¢838
8 2Tt ELRBGESG ST LI INECL52ELTETESZcx s eEIE S S cor e
Sfcgszvgsg2EERSSegs8Er§s58.558,5852¢858888¢8 823
8§78 235 B 22855928E5283%5%22288z92ggs2Ir2s¢5205925¢E
o g= 8 23T ZESLSENUgaga2T=2aE592¢esg5e52=23E8558za
= -3 s £ 5 884 =0 S8 2 g S 28 <2 € 2 O & 2285288 >0 o 2
3 82 2 s%csca”wBE ES8E5®SBSBILLEE:E=T LB 2ZErEZF S 2s
I} 3£ £ g 2o = o o9 E £ 53 ¢£ 8 8/B8 = 2 0o 22 fE 885§ Z 09 g2
2 c = g x s o SIS S a 9By S S8oslLocg kg S o sl 8
3 s |5 |§g/§ U S iE nEg” 3288 eEz8Es 232EEE g3
2 28s 32 L g2fxrEdz=®8 a g 2 5/ 23
s £ - 8 Eadoig>x 9 € 3 < s 2
< >0 e @ ElE o E a
el |8 = g 8 gz |98 3
g g 2 < °/88 E O
14 = o wn g
a o £ &
= S
°
w

1234/ 5/6 7/8|/91011/1213141516/17 1819 20 2122 232425262728 29/30/31 32 33/34/35/36 373839 4041 42 43 4445

A. WORKING B. IMPACT OF PRODUCTION C.IMPACT OF PRODUCT  D.INSTITUTIONAL IMPACT

CONDITIONS
Criteria showing the most positive news for thiealth Care sectan the Aug 2008- Jul 200%eriod
are: 37. Social Sponsorshi@4. Information to ConsumeyslO. International Presenge30. Socially
Innovative Produgtand 26. Environmental Impact of Prodiien. Criteria registering the most
negatives27. ProductHuman Riskl8. Downsizing34. Information to Consumeyr88. Anticorruption
Policy and 12. Economic ImpactThese criteria and ten more- are analyzed in the Criteria & Issues
Details section (pagek’ to 66).

4 GROUPS OF CRITERIA

The chart below shows the distribution of news among the four groups of criteria fad¢ladth Care
sector.

Health Care sector: news according to 4 groups of criteria, Aug 2008 - Jul 2009

Positive news (ethical offers) ® Negative news (ethical demands)
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A. WORKING B. IMPACT OF C. IMPACT OF D. INSTITUTIONAL
CONDITIONS PRODUCTION PRODUCT IMPACT
(6 criteria) (20 criteria) (10 criteria) (9 criteria)

Criteria groupB. Impact of Productiogathered the largest amounts of positive, while C. datpof
Product registershe most negativesD. Institutional Impacthas also a great amount of positive news
together with the best positive/negative raticd. Working Conditiongomes with much smaller
volumes.
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RECENT CHANGES WITHIN CRITERIA GROUPS T POSITIVES

The chart below shows changes in the distribution of positive news among the four groups of criteria
over last year for thélealth Caresector.

Health Care sector: changes in criteria groups Aug 2008 - Jul 2009 vs Aug 2007 - Jul 2008

A. WORKING
CONDITIONS
35%

O Aug 2007 - Jul 2008
Aug 2008 - Jul 2009

D.
INSTITUTIONAL
IMPACT PRODUCTION
C.IMPACT OF
PRODUCT

Within positive news criteria groupB. Impact of Productiof+3%) andD. Institutional Impac(1%
have gained importance over last year, at the expenge.dfnpact of Produgt4%9.

Criteria and Issues corresponding to the changes within criteria groups are presented on the next
page.

Criteria group (positive news) Change Aug 2007 - Jul 2008 Aug 2008 - Jul 2009
A. WORKING CONDITIONS 0% 8% 9%

B. IMPACT OF PRODUCTION 3% 30% 33%

C. IMPACT OF PRODUCT -4% 34% 29%

D. INSTITUTIONAL IMPACT 1% 28% 29%
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EVOLUTION OF CRITERIA WEIGHT WITHIN POSITIVE NEWS

The chart below shows criteria that have gained or lost importance during last year fotethith
Care sectowithin positive news.

Health Care sector: changes within positive news last year (Aug 2008 - Jul 2009)

0 Aug 2007 - Jul 2008
Aug 2008 - Jul 2009

11 Joint Ventures
20%

18%
28 Product Social Utility 34 Information to Consumers

16%
14%
12%
10%
35 Pricing / Needs / , & 41 United Nations Policy

39 Humanitarian Policy 1 Labour Standards

30 Socially Innovative Product 37 Social Sponsorship

23 Intellectual Property Rights

Criteria gaining weight within positive news last year have b&&njoint Ventures34. Information to
Consumersl. United Nations Poligyl. Labour Standardand 37. Social Sponsorship

Major positive issues & keywords registered for tHealth Care sectoin the Aug 2008- Jul 2009
period were: Diseases program partnershig Foundations initiative; Leadership CSR awargs
disease Community Education

id Criteria Change  Aug 2007 - Jul 2008 Aug 2008 - Jul 200
11 Joint Ventures 4% 2% 6%
34 Information to Consumers 3% 8% 11%
41 United Nations Policy 3% 1% 4%
1 Labour Standards 2% 3% 5%
37 Social Sponsorship 1% 17% 19%
23 Intellectual Property Righ -2% 4% 2%
30 Socially Innovative Prodt -2% 10% 8%
39 Humanitarian Policy -2% 4% 1%
35 Pricing / Needs -2% 4% 2%
28 Product Social Utility -3% 9% 6%
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RECENT CHANGES WITHIN CRITERIA GROUPS i NEGATIVES

The chart below shows changes in the distribution of negative news among the four groups of criteria
over last year for thélealth Care sector

Health Care sector: changes in criteria groups Aug 2008 - Jul 2009 vs Aug 2007 - Jul 2008

A. WORKING
CONDITIONS
50%
4 O Aug 2007 - Jul 2008
40 = Aug 2008 - Jul 2009
3
30%
2
20%
1
10%
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INSTITUTIONAL
IMPACT

B. IMPACT OF

‘\ ‘ PRODUCTION
\
4

C. IMPACT OF
PRODUCT

Within negative news criteria grou. Impact of Productio(t9% andA. Working Condition§4%
more than twiceAug 2007-Jul 200824 O2 Yy i NA 6 dziA2y 0 I Ay SRC.AMpacR NIi I y OS
of Product(-10%9 andD. Institutional Impac{-3%9 registered relatively less points.

Criteria and Issues corresponding to the changes within criteria groups are presented on the next
page.

Criteria group (negative news) Change Aug 2007 - Jul 2008 Aug 2008 - Jul 2009
A. WORKING CONDITIONS 4% 3% 7%
B. IMPACT OF PRODUCTION 9% 29% 38%
C. IMPACT OF PRODUCT -10% 49% 40%
D. INSTITUTIONAL IMPACT -3% 18% 15%
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EVOLUTION OF CRITERIA WEIGHT WITHIN NEGATIVE NEWS

The following chart highlights criteria that have gained or lost importance during last year for the
Health Care sectawithin negative news.

Health Care sector: changes within negative news last year (Aug 2008 - Jul 2009)

O Aug 2007 - Jul 2008

18 Downsizing = Aug 2008 - Jul 2009

30%

23 Intellectual Property 12 Economic Impact

27 Product Human
Risk

1 Labour Standards

2 Wages

38 Anticorruption

- 11 Joint Ventures
Policy

45 Lobbying Practices

Criteria gaining weight within negative nevest yearwere: 18. Downsizing12. Economic Impagtl.
LabourStandards2. Wagesand 11. Joint Ventures

Major negative issues & keywords registered for thealth Care secton the Aug 2008- Jul 2009
period were: Product brandg Legal issuesDiseases Job cuts/creations Manufacture job; Job
cuts/creations Marketing practicesgovernment child issues

id Criteria Change Aug 2007 - Jul 2008 Aug 2008 - Jul 2009
18 Downsizing 11% 11% 22%
12  Economic Impact 4% 1% 5%
1 Labour Standards 3% 1% 4%
2 Wages 2% 0% 3%
11  Joint Ventures 2% 0% 2%
45 Lobbying Practices -2% 5% 3%
38 Anticorruption Policy -2% 9% 7%
27 Product Human Risk -4% 26% 22%
35 Pricing / Needs -6% 9% 3%
23 Intellectual Property Rights -9% 11% 2%
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CRITERIA IN BI-DIMENSIONAL SPACE T HISTORY

The criteria below are located in a-#imensional space according to the quantity of positive and
negative news gathered on th¢ealth Care sectdrom in the2002- 2009 (Julperiod.

Health Care sector: criteria in bi-dimensional space 2002 - 2009 (Jul)
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Negative news (ethical demands)

The following criteria show similar amounts of positive and of negative n8stnformation to
Consumers35. Pricing / Needsand 40. Human Rights Policyhe correlation between positive and
negative news could indicate that companies are gj\ulirect responsedo ethical demands and
criticisms on these matters.

On criteria 27. Product Human Risk 18. Downsizing 23. Intellectual Property Rights 38.
AnticorruptionPolicy and 45. Lobbying Practicds O2 YLJ yA S&a KIF @Sy Qi o6SSy
with positive news. Historically, these criteria have carried the toughest ethical challenges for the
Health Care sector

Criteria 37. Social Sponsorshig8. Product Social Utility30. Socially Innovative Prodyct3. Social
Impact 26. Environmental Impact of Productioand 10. International Presenc@resent alarge
amount of positive newscompared to the ngatives Here we can suppose that autonomous,
proactive action is taken by companies. Data gatheredenrthese criteria can also be considered as
indirect responsegiven by companies to ethical challenges coded under different criteria.
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CRITERIA IN BI-DIMENSIONAL SPACE i LAST YEAR
The criteria below are located in-imensional space according to the quantity of positive news

on the vertical axis and the quantity of negative newson the horizontal axis, registered diealth
CareduringAug 2008 Jul 2009

Health Care sector: criteria in bi-dimensional space Aug 2008 - Jul 2009
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Criteria 18. Downsizing 27 Product Human risk&nd 34. Information to Consunrs are the largest
contributors of negatives news. Less voluminous, we 86dPricing/Needs, 23.Intellecutal Property
Rightsand45. Lobbying Practices

Among best contributors to positiveoverage,37. Social Sponsorshgmmes on top Way behind
appear30. Socially Innovative Product,.1fternational Presencand 26. Environmental Impact of
production usual contributors26. Environmental Impact of productiors less active than in other
sectors.
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ISSUES

This section looks at issuasid keywords foundegardingHealth Cardan the Aug 2008- Jul 2009
period. The data has been mined to identify relevant keywords (words appearing in news items) and
issues (pralefined categories createdith groups of keywords).

MAJOR ISSUES AND KEYWORDS

The chart below highlights the frequencies of issard keywordswithin positiveand negativenews
in counts.

Health Care sector: Issues across criteria, Aug 2008 - Jul 2009
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o
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In the following pages five among the most active issues are analyzed with more attention. These are:
DiseasesProduct brandsJob cuts / creation<Llimate changeandMarketing practices
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DISEASES

The charts below express the frequency of $s8ues and keywords registered regardiigeasesas
well asquantities of news items by Countries of action, by Companies, and a historical perspective.

disease mental =
diversityaenderissues
Trovan

Generics issue

Diseases: Companies, Aug 2008 - Jul 2009

Positive news (ethical offers) = Negative news (ethical demands)
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Best scorers wer&laxoSmithKlineBMS (strong on HIV/aids) and Novo Nordisk. Negative quotes are n
related toLINR RdzOi o N} yRa o6y SE(G A&a&adzS Wt NPRdzOG o0NI yR&
trial and Eli Lilly who illegally marketed its blockbuster antipsychotic drug Zyprexa.

HIV/AIDS drugs and cancer vaccines both gained a fair sharewti@t, both on the research and developmel
front. While Gilead Sciences Inc. will be having their AIDS drugs tested to see if they can work to prevent
people from contracting HIV infections, Merck and GlaxoSmithKline have strived to estatriastket for their
new HPV/cervical cancer vaccines, pricing of the triple dosis vaccine has been criticized along with the ac
awareness campaign.

GlaxoSmithKlinés taking steps to deliver on its promise to make patented medicines more affordatlaelp
to improve medical care in the developing world. To help alleviate the tremendous problem of acci
treatment against Malaria, Novartis provides Coartem treatments for public sector use in Africa without prc

There has been raising concermsgarding clinical trials in developing and emerging countriesich as Indie
which isbecoringi KS @2 NI RQa f SIRAy3a RSadAylriAzy F2N Of
Alliance, GlaxoSmithKline and Johnson & Johnson are most actesting new drugs in India, each conductil
22 trials over the past year.
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Diseases: Criteria, Source groups, Source countries

Below the quantity of positive and negative news registered regardiigpasesis distributed
according to active criteria, source groups and source cowsitrie

Diseases: Criteria, Aug 2008 - Jul 2009
jz Positive news (ethical offers) ® Negative news (ethical demands)
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Diseases: Source groups, Aug 2008 - Jul 2009
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PRODUCT BRANDS

The charts below express the frequency of $sdues and keywords registered regardifgpduct
brands as well as quantities of news items by Countries of action, by Companies, and a historical
perspective.

Product brands: Issues & keywords Countries of action
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Of product brands receiving attention this year, are the HR¥cines Gardasil by Merck Sharp & Dohme, as
as Cervarix by GlaxoSmithKline. While Gardasil currently is the leading cervical cancer vaccine on the t
headto-head comparisofiunded by GlaxoSmithKline suggests that Cervarix triggers a stronger immune res
against the cervical canceausing HPV than Gardasil. Cervarix has been approved for cervical cancer pro
in Europe and by WHO for purchase and use in the devaloporld, but not yet in the United States. Despi
great expectations and promising results of clinical trials, however, there is still a lack of sufficient evidenc
effective vaccine against cervical cancer. The brands have also been criticizeiddadistribution in spite of
unproven effectiveness and high cosifizer earned tremendous attention after agreeing to pay a $75 mil
settlement with Nigerian authorities, after accusations of using 200 Nigerian children in an unregulated
trial of the experimental drug Trovan in 1996. The trial resulted in the death of eleven children. Trovan is t
in the EU and has been withdrawn from sale in the US. This shall mark the end of the reputation hurtinglia
Lilly agreed to pay $14illion to settle civil and criminal charges of marketing the -@stichotic drug Zyprexa fo
uses not approved by the FDA. Zyprexa, involving severe side effects such as psychosis, cognitive dysfur
loss of longerm memory, is one of the drugseiquently used ofabel to treat children diagnosed with bipole
disorder. As the swine flu virus spread atide World Health Organization announced that the world was at
brink of a new pandemic, two antiviral drugs, Relenza by GlaxoSmithKline aniituTiay Roche AG and Gilee
Sciences, were found to be effective against the H1N1 strain. Both companies considerably increast
production, and millions of doses of drugs were donated to the WHO, including 2.4 million treatment cout
Tamiflu.
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= Negative news (ethical demands)

Product brands: Criteria, Source groups, Source countries
Positive news (ethical offers)
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Below the quantity of positive and negative news registered regarBimgluct brandss distributed

according to criteria, source groups and source countries.

Product brands: Criteria, Aug 2008 - Jul 2009
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JOB CUTS / CREATIONS

The charts below express the frequency of $sgues and keywords registered regardifap cuts /
creations as well as quantities of news items by Countries of action, by Companies, and a historical

perspective.

Job cuts / creations: sub-issues & keywords
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Job cuts / creations: Companies, Aug 2008 - Jul 2009 History 2004 - 2009 (Jul)
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Much due to a difficult economic climate this year, there has been a general trend of downsizing also
health care sector.

Pharma major Merck & Co is forced to cut 7,200 jobs across all areas of the company worldwidesihg tfe
2011, accounting for more than 12 per cent of the drug maker's global workforce. About 40 per cent of th
reductions will occur in the United States.

Merck & Co is not the only company struggling to adapt to the significant transitionabpasoGlaxoSmithKlin:
and Pfizer Inc. have made similar plans of downsizing. Pfizer Inc. announced the closure of five facto
elimination of 19,000 jobs, corresponding 15 percent of the combined company's work force,
GlaxoSmithKline reports #1000 sales positions will be cut by the end of 2009.

Despite financial difficulties and job cuts, however, it seems as GlaxoSmithKline kept up the working col
for its remaining staff, as it was selected for the 2008 Working Mother 100 BestabaspAlso, Pfizer made th
2008 Corporate Citizenship Awards finalists, recognizing companies, chambers of commerce, and |
associations for making positive contributions to their communities, advancing important economic and
goals, and demmstrating ethical leadership and sound stewardship.
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Job cuts / creations: Criteria, Source groups, Source countries

Below the quantity of positive and negative news registered regardioly cuts / creationss
distributed according to criteria, source groups and sourcentigs.

Job cuts / creations: Criteria, Aug 2008 - Jul 2009
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Job cuts / creations: Source countries, Aug 2008 - Jul 2009
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CLIMATE CHANGE

The charts below express the frequency of $sgues and keywords registered regardi@timate
change as well as quantities of news items by Countries of action, by Companies, and a historical
perspective.

Climate change: sub-issues & keywords Countries of action
0 20 40 60 80 100 120 140 160
Climate Change Global : 0 10 20 30 40 50 60 70 8 90 100
Climate change energy
climate change carbon emissions Global/n.a.
program
emission | USA
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] China
partnership
health
health care | Brazil
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environment Switzerland
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initiative |
R Canada
project
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research I New Zealand I
Disease Global |
chemical : France
manufacturing
Responsibility
Climate change: Companies, Aug 2008 - Jul 2009 History 2004 - 2009 (Jul)
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BristokMyers Squibb did exceptionally well, and were named one of eight 2008 Clean Energy Leaders in (
Thecompany was also recognized for improving its carbon footprint by surpassing its target of a 10% deci
greenhouse gas emissions by 2010, and by the Green Building Initiative for instituting green building p
including on site renewable energynd highefficiency features.

As a Climate Saver partner, Johnson & Johnson has agreed to voluntarily reduce emissions, which has |
percent emission reduction compared to their 1990 baseline, increased efficiency and millions of dol
saving. Among its efforts to reduce emissions includes sourcing 34 percent of its electricity from rene
energy and building the largest corporate hybrid car fleet in the U.S.

Pfizer Inc. earned recognition by the U.S. Environmental Protection Agency fERA) commitment to the
SYGANRYYSYyGo ¢ KS 9t Wwinnicg BFherdgNBdRClimate Chasge Rragram,anhithited:
total greenhouse gas emissions by 43 percent per million dollars of revenue from 2000 to 2007. The red
which exceeded FAT SNR& 2NAIAAYyLE 321 f 2F op LISNOSyidsz ¢S
Program.

In comparison with other sectors, Health Care seem to do little for mitigating climate change.
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Climate change: Criteria, Source groups, Source countries

Below the quantity of positive and negative news registered regar@imgate changés distributed
according to criteria, source groups and source countries.

Climate change: Criteria, Aug 2008 - Jul 2009
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Climate change: Source groups, Aug 2008 - Jul 2009
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Climate change: Source countries, Aug 2008 - Jul 2009
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MARKETING PRACTICES

The charts below express the frequency of ssdues and keywords registered regardigrketing
practices as well as quantities of news items by Countries of action, by Companies, and a historical

perspective.

Marketing practices: sub-issues & keywords
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Marketing practices: Companies, Aug 2008 - Jul 2009
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Manipulation of data from clinical trials and illegally marketed, untested and unapproveabeff uses represen
both ethical challenges at the core of the health sector industry, as well as human risk.

Eli Lilly agreed to pay $1.42 billionarsettlement regarding allegations of improperly marketing its antipsych

RNHzA %eLINBEI & ¢KS 3Idzaf e

LJX St

alea 9ftA [Affe LW

despite the drug not being approved for such use. The settlemppears to be a new record, and is sendinc
strong message to other companies concerning the consequences of aggressigbebfpromotion. The
punishment also involves operating under a special monitor for the next five years.

Johnson & Jhnson received negative quotes regarding ¢dbel use (Natrecor) push towards doctors

marketers and a lawsuit regarding marketing of Risperdal.

The issue has had less intensity in the last 12 months than in the preceding two years, but the interse:
criteria 27. Product Human Risknd 34. Information to Consumes among the most explosive and reputatic
damaging.This area will continue to be very active as some drug companies are extending presence il

consumer health and ovethe-counter (OTCinarkets.
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Marketing practices: Source groups

Below the quantity of positive and negative news registered regarditagketing practicesis
distributed according to criteria, source groups and source countries.

Marketing practices: Criteria, Aug 2008 - Jul 2009
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Marketing practices: Source countries, Aug 2008 - Jul 2009

Positive news (ethical offers) ® Negative news (ethicaldemands)
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COUNTRIES OF ACTION

The next chart shows positives and negatives sorted by countries of actidietdth Careor Aug
2008-Jul 200 &/ 2dzy iNAS&a 2F | QGAz2yé YSIya O2dzyiNRS& 6KSN
place.

Health Care sector: Countries of action, Aug 2008 - Jul 2009
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SOURCES
SOURCE GROUPS

The chart below presents the distribution of positive and negative news within source groups for the
Health Care sectayver Aug 2008 Jul 2009

Health Care sector: news by source groups, Aug 2008 - Jul 2009

Positive news (ethical offers) B Negative news (ethical demands)
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PressSpecialised presand Individual(blogs)are the majo producers of positive news namittgalth
Care Looking at negative newBress Specialised presand Individual(blogs)come in first.Blogs are
a major generator of criticisms targeting the Health Care sector

Source group Source sub-group Positive new s % Negative new s % Total % Total
. Academics OECD 18 1% 1 0% 19 1%
Academics .
Academics non OECD 2 0% 0 0% 2 0%
Consultant OECD 10 1% 34 5% 44 2%
Consultant
Consultant non OECD 5 0% 2 0% 7 0%
Enterprise headquarter 108 8% 7 1% 115 6%
Enterprise Enterprise affiliate 43 3% 8 1% 51 2%
Professional organization 7 1% 4 1% 11 1%
. Government OECD 6 0% 1 0% 7 0%
oV
Government non OECD 0 0% 0 0% 0 0%
Individual Individual 115 9% 141 20% 256 12%
. International org. UN 8 1% 0 0% 8 0%
International org. )
International org. non UN 14 1% 1 0% 15 1%
Broadcasting 26 2% 18 3% 44 2%
Media Press 493 37% 314 44% 807 39%
Specialised press 435 33% 154 22% 589 29%
NGO National NGO 13 1% 15 2% 28 1%
International NGO 13 1% 5 1% 18 1%
Trade Union 0 0% 1 0% 1 0%
Trade union . .
International Trade Union 1 0% 0 0% 1 0%
Unclassified 24 2% 6 1% 30 1%
Total 1341 65% 712 35% 2053 100%
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RECENT CHANGES WITHIN SOURCE GROUPS

The chart below shows changes registered last yéag(2008- Jul 2009 in the distribution of
positive and negative news within source groups.

Health Care sector: changes in source groups, Aug 2008 - Jul 2009 vs Aug 2007 - Jul 2008
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Over the last 12 months the following source groups have gained importance within positive news:
Specialisedpress (+4%9, Enterpriseaffiliate (+29%9, and Broadcasting(+1%9. Source groups having
increased their weight in negative newgre: Presg+7%9, Consultant OEC(33%), andBroadcasting

(+199.

REGIONS OF SOURCE

This next section examines the distribution of positive and negative news last year within regions of
sources for theHealth Care sector

Health Care sector: news by source regions, Aug 2008 - Jul 2009

Positive news (ethical offers) B Negative news (ethical demands)
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O I - —

Africa Asia - Pacific Europe Latin America North America

North America has generated the most positives and negatives over last year, followed by Europe.
Other regions show much smaller amoantof information. All regions show favorable
positive/negative ratios.
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RECENT CHANGES IN REGIONS OF SOURCE

The charts and table below display changes in the distribution of news that have occurred over last
year among source regions for thiealth Care sector

Health Care sector: changes in regions of sources, Aug 2008 - Jul 2009 vs Aug 2007 - Jul 2008

Africa Africa = Aug 2008 - Jul 2009
O Aug 2007 - Jul 2008

80% Aug 2008 - Jul 2009
0% 2007-Ju2008
Latin Asia - Latin Asia-
America / \\ Pacific America % Pacific
AN
b 4
A ) RN
R N
y N
N E America Europe
America urope
Region +/- changes Aug 2007 - Jul 2008 Aug 2008 - Jul 2009
Africa 0% 1%
Asia - Pacific -1% 5%
Europe 10% 31%
North America -14% 57%
Latin America 5% 5%

Within positivesa news shift can be seen frolorth Americaand Asia- Padfic to Europeand Latin
America Among negative newsuropeand Latin Americdave gained importance recémy.
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COUNTRIES OF SOURCE

The following charts describing théealth Care sectoshow positive and negative news sorted by
countries of source in each of the five regions in fhey 2008 Jul 200Qeriod. Countries are sorted
alphabeticdly.

Source countries: Africa Source countries: Asia - Pacific
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MOST ACTIVE SOURCES

The chart below shows sources having generated positive and negative namingHealth Care
from Aug 2008 Jul 2009 The amount of different sources i&0.

Health Care sector: List of active sources by frequency, Aug 2008 - Jul 2009
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CSRwire |

pharmalot |
europapress.es: Informacién de actualidad y noticias |
Reuters |

Business Wire |
sciencecarreer.sciencemag.org |
PR Newswire |
MarketWatch |

aetna.com |

The Wall Street Journal |
tradingmarkets

dbtechno

Inclusive Business
Novartis

Bloomberg.com
bnetindustries

Entorno Inteligente
AlertNet.org

Blog taragana.com
Bristol-Myers Squibb
Earthtimes

Environmental Leader
Fred Hutchinson Cancer Research Center
KTRE-TV

naturalnews

nueva prensa de Guayana
Sanofi Aventis

BioMed Reports

Capital One Financial Corp
Eli Lilly

Hartford Business

Le Monde

Pfizer

Bristol Myers Squibb
eleconomista

faz.net

Impactiviti blog

The Washington Post
biospace

euroinvestor
fiercebiotech.com
FiercePharma

Injury board

Novo Nordisk

The Earth Times
Acceso.com

Analitica

Baxter Worldwide
Bio-medicine
bulletin.aarp.org
challenges.fr
chattahbox.com
Chattershmatter

correo farmaceutico
INDYSTAR.com
InsideIndianaBusiness.com
Matter Network

Merck

nj.com

NouvelObs.com

Pfizer Espana

pharmiweb

presseportal

Schweizer News - Weltweit
Spiegel Online
Sueddeutsche Zeitung

the union news

The Wall Street Journal Europe
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CRITERIA AND ISSUES: DETAILS - 1. Labour Standards
Criteria Issues & Keywords Scores % total Trend
Diversity Global, CSR awards, Positives 61 5% Future -
diversity, program, Leadership  Negatives 26 4% Present -
Lol kw, workplace, Disease Global, 9 0
Standards . : : .
diversity gender issues, Unions EQuote/vol  35/87 (40%) Past 5

and strike, Legal issues

Criteria 1. Labour standards covers lab@sues taking place within the company. It is inspired by the ILO
Declaration on Fundamental Principles and Rights at Work, dealing with freedom of association and the effective
recognition of the right to collective bargaining; the elimination of alim®rof forced or compulsory labour; the
effective abolition of child labour; and the elimination of discrimination in respect of employment and occupation.

Companies History
Health Care sector: criteria 1. Labour Standards Aug 2008  Health Care: Equote, vol on criteria 1, 2002
- Jul 2009 - 2009 (Jul)
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Leadership_kw m= France -
workplace | _EUVOPe -
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diversity_gender_issues mm India »
Unions_and_strike — China =
Legal_issues me— . B
Job cuts/creations _— SWltzerIa_nd B
Responsibility | Mexico |
responsibility | UK |
SRI_governance | Canada
Climate Change Global | ia |
insurance Australia |
benefit = Japan |
Climate_change energy | New Zealand i
culture = Austria
diversity discrimination - Asia - Pacific y

Source groups
Health Care sector: criteria 1. Labour Standards, Aug
2008 - Jul 2009

Source countries
Health Care: criteria 1. by source countries,
Aug 2008 - Jul 2009

Positive news (ethical offers) B Negative news (ethical demands)
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Media echo1 (Media / Other sources Ratio): 5

! Media echo: a Media / Other source ratio superior to 1 indicates that more news has been found in Media
than in all other source groups, indication of an important media echo.
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Criteria 4. Training & Insertion

Criteria Issues & Keywords Scores % total
program, Foundations kw, initiative, Positives 21 2%
4. Train!ng & training, - Educatiop support, Negatives 1 0%
Insertion Responsibility, commitment, health,
health care, Job cuts/creations EQuote/vol  20/22 (91%)

Criteria 4. Training and insertion looks at how the company takes measures regarding training

continued formation, stabilisation of jobs andcsd plans in case of laoffs.

Companies
Health Care sector: criteria 4. Training & Insertion, Aug
2008 - Jul 2009
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Media echo (Media / Other sources Ratio): 10
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10. International Presence
Criteria Issues & Keywords Scores % total Trend
CSR awards, Responsibility, Climate Positives 105 8% Euture -
10.. Change Global, Lea}dgrshlp kw, Negatives 8 1% Present -
International program, responsibility, SRI
Presence governance, Diversity Global, Climate EQuote/vol 97/113 (86%) Past -

change energy, partnership

Criteria 10. International presence describes the impact of the company's foreign direct investments and related
policies. More broadly, it deals with how the international presence of a company is perceived. When details are
lacking, criteria 10 is used texpress a general feeling, positive or negative, about a company's presence in
foreign countries.

Companies History
Health Care sector: criteria 10. International Presence,  Health Care: Equote, vol on criteria 10, 2002
Aug 2008 - Jul 2009 - 2009 (Jul)
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Source groups
Health Care sector: criteria 10. International Presence, Aug
2008 - Jul 2009
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11. Joint Ventures
Criteria Issues & Keywords Scores % total Trend
Disease Global, partnership, Positives 80 6% Future -
11. Joint disease, dlsea§e dlabetes., . Negatives 14 204 Present -
ventures program, Leadership kw medmme,
disease cancer, initiative, EQuote/vol 66/94 (70%) Past -
Foundations kw
Criteria 11. Joint ventures receives information about multinational companies investing together with local

investors to create a new company and theremic, social and environmental of such joint ventures.

Companies History
Health Care sector: criteria 11. Joint Ventures, Aug 2008 Health Care: Equote, vol on criteria 11,
- Jul 2009 2002 - 2009 (Jul)
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Source countries
Health Care: criteria 11. by source
countries, Aug 2008 - Jul 2009
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12. Economic Impact

Criteria Issues & Keywords
12 Job cuts/creations, job, Manufacture
Econdm'c KW, manufacturing, Job cuts
! creations, crisis, program, Generics
Impact

issue, partnership, Leadership kw

Criteria 12. Economic impact of production deals with how a company's investments influence local industries in

Scores % total Trend
Positives 27 2% Future Y
Negatives 37 5% Present Y
EQuote/vol  -10/64 (-16%) Past Y

terms of job creation, access to marketampetition, economic growth.

Companies
Health Care sector: criteria 12. Economic Impact, Aug
2008 - Jul 2009

History
Health Care: EQuote, vol. on criteria 12,
2002 - 2009 (Jul)
Volume of information —EthicalQuote
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13. Social Impact

0,
Criteria Issues & Keywords chfasl' & Trend
program, Disease Global, child Positives 80 6% Future -
13. Social issues, Foundations kw, Community Negatives 21 3%  Present =
Impact issues, Leadership kw, partnership, ! 59/101
disease diabetes, medicine, initiative =~ EQUOte/vO (58%) Past -

Criteria 13. Social impact receivaformation on how the company's operations influence the implementation of
local laws relating to social areas c.f. social protection, public health, employee relations or fiscal relations.

Companies History
Health Care sector: criteria 13. Social Impact, Aug 2008 - Health Care: Equote, vol. on criteria 13,
Jul 2009 2002 - 2009 (Jul)
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Source groups
Health Care sector: criteria 13. Social Impact, Aug 2008 - Jul

Positive news (ethical offers) B Negative news (ethical demands)
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18. Downsizing

Criteria Issues & Keywords Scores % total Trend
Job cuts/creations, job, Job cuts Positives 15 1% Future ®
L creations, Manufacture KW, Negatives 156 22% Present ®
18. Downsizing manufacturing, crisis, plant,
Generics issue, Unions and strike, EQuote/vol -141/171 Past ®
research (-82%)

Criteria 18. Downsizing is used to code information that relates to factory closures, the transfer of production to
another country, and measures takenrinimize negative social effects of such decisions.

Companies History
Health Care sector: criteria 18. Downsizing, Aug 2008 - Health Care: EQuote and vol. on criteria 18,
Jul 2009 2002 - 2009 (Jul)
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Health Care: criteria 18. by source
countries, Aug 2008 - Jul 2009
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UK —

USA messs—

Source groups
Health Care sector: criteria 18. Downsizing, Aug 2008 - Jul
2009
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23. Intellectual Property Rights
Criteria Issues & Keywords Scores % total Trend
Disease Global, Legal issues, Positives 24 2% Future VY
23. Intelleqtual patenp medmme, duseasg, Negatives 14 204 Present Y
Property Rights Generics issue, partnership, .
treatment, initiative, research EQuote/vol  10/38 (26%) Past Y

Criteria 23. Intellectual property rights describes how a company manages iiat@fectual propriety rights vis

a-vis other companies and countries. Has the company taken measures that promote human and economic
development, the protection of biodiversity, respect of traditional knowledge and local natural resources, for

example though research & development, voluntary licenses, agreements, cooperation with research institutes

and local communities?

Companies History
Health Care sector: criteria 23. Intellectual Property Rights  Health Care: EQuote and vol. on criteria
Aug 2008 - Jul 2009 23, 2002 - 2009 (Jul)
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26. Environmental Impact of Production

Criteria Issues & Keywords Scores % total Trend
Climate Change Global, Climate Positives 83 6% Future =
26. change energy, climate change Negatives 13 204 Present =
Environmental carbon emissions, emission,
Impact of program, Manufacture KW, 70/96
Production environment, CSR awards, SRR g Past -

Criteria 26. Environmental impact jpfoduction is used to categorize information that relates to how a company's

partnership, Leadership kw

production activities are impacting the environment, nature and biodiversity.

Companies

Health Care sector: criteria 26. Environmental Impact of
Production, Aug 2008 - Jul 2009

History
Health Care: EQuote and vol. on criteria
26, 2002 - 2009 (Jul)
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Health Care: criteria 26. by source
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27. Product Human Risk

Criteria Issues & Keywords Scores % total Trend
Product brand, Disease Global, Positives 16 1% Future ®
27. Prodqct Leggl issues, child issues, _trlal, Negatives 157 2204 NG
Human Risk disease cancer, Marketing
practices, risk, FDA, government EQuote/vol  -141/173 (-82%) Past ®

Criteria 27. Product human risk describes when a product or serpieec@@ved to be risky to man or nature and

when a company reduces such risks.

Companies
Health Care sector: criteria 27. Product Human Risk, Aug
2008 - Jul 2009

History
Health Care: EQuote and vol. on criteria
27, 2002 - 2009 (Jul)
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28. Product Social Utility

Criteria Issues & Keywords Scores % total Trend
Disease Global, Product brand, Positives 79 6% Future -
28. Product Vaccines, treatment, disease, virus, Negatives 9 1% Present -
Social Utility disease pandemic ah, Tamiflu, )
program, agency EQuote/vol  70/88 (80%) Past -

Criteria 28. Product Social Utility serves to describe when a conoffeny, or is being asked to provide, products
or services that respond to needs related to human, social and economic development.

Companies History
Health Care sector: 28. Product Social Utility, Aug 2008 - Jul Health Care: EQuote and vol. on
2009 criteria 28, 2002 - 2009 (Jul)
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30. Socially Innovative Product

Criteria Issues & Keywords Scores % total Trend
Disease Global, Vaccines, Positives 102 8% Future -
30. Socially treatment, disease, disease Negatives 5 1% Present .
Innovative cancer, Product brand,
Product disease diabetes, virus, child  EQuote/vol ~ 97/107 (91%) Past =

issues, medicine

Criteria 30. Socially innovative product reflect communicatiegarding the research & development (R&D) of
products or services that present a particular interest for responding to human needs and contributing to
economic and social development.

Companies History
Health Care sector: criteria 30. Socially Innovative Product, Health Care: EQuote and vol. on criteria
Aug 2008 - Jul 2009 30, 2002 - 2009 (Jul)
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Source countries Source groups
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34. Information to Consumers

Criteria Issues & Keywords Scores % total Trend
Product brand, Disease Global, Positives 147 11% Future -
. Marketing practices, Legal issues, Negatives 88 120 Present -
?g'égfr?srumrﬁte'?: transparency, Responsibility, d °
health, health care, commitment, EQuote/vol 59/235 Past VY
program (25%)

Criteria 34. Information to consumer looks at how companies aratesr't, providing the public and consumers
with information regarding product or services, the impact of production, working conditions or institutional

impact.

Companies

Health Care sector: 34. Information to Consumers, Aug 2008

History
Health Care: Equote, vol. on criteria 34,

- Jul 2009 2002 - 2009 (Jul)
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Source countries
Health Care: criteria 34. by source countries,
Aug 2008 - Jul 2009
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Source groups
Health Care sector: criteria 34. Information to
Consumers, Aug 2008 - Jul 2009
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35. Pricing / Needs

Criteria Issues & Keywords Scores % total Trend
Disease Global, patent, medicine, Positives 24 2% Future Y
35. Pricing / Product brand, program, virus, Negatives 18 3% Present Y
Needs DISEASE HIV, treatment, 6/42 .
Vaccines, access EQuote/vol (14%) Past Y

Criteria 35. Pricing / needs looks at which price does a company sell its products considering their social utility and
capacity to respond to essentlaiman needs.

Companies History
Health Care sector: criteria 35. Pricing / Needs, Aug 2008 - Jul Health Care: Equote, vol. on criteria
2009 35, 2002 - 2009 (Jul)
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37. Social Sponsorship

Criteria Issues & Keywords Scores % total Trend
program, Foundations kw, Disease Positives 251 19% Future -
37. Social Global, Community issues, partnership, Negatives 11 2% Present -
Sponsorship Education support, initiative, 240/262
Sponsorship KW, health, NYSE EQuote/vol (92%) Past -

Criteria 37. Social sponsorship pertains to information aboobrapany's donation of money or goods to an
external organization in the pursuit of social or environmental objectives.

Companies History
Health Care sector: criteria 37. Social Sponsorship, Aug 2008 Health Care: Equote, vol. on criteria
- Jul 2009 37, 2002 - 2009 (Jul)
Issues & Keywords Countries of action
Source countries Source groups
Health Care: criteria 37. by source Health Care sector: criteria 37. Social Sponsorship, Aug
countries, Aug 2008 - Jul 2009 2008 - Jul 2009
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