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1. SUMMARY 

Identity Results Trend 

Sector: Telecommunication Positive news: 1369 Future  Ÿ 

Companies: 30 Negative news: 593 Present Ÿ 

Period: 2002 - 2009 (Mar) Volume of information: 1962 Past Ÿ 

Data updated: 31.03.2009 Avg. EthicalQuote 31.03.2008: 7  

Report released: 29.03.2009 Avg. EthicalQuote 31.03.2009:  10  

 1 year change +3  

 

Comparing the Ethical Ranking of 30 companies in the Telecommunication sector calculated from 
01.01.2002 to 31.03.2009, Vodafone Group PLC is leading (#23 across 18 sectors and 541 companies), 
ahead of Verizon Communications (#46) and Telefonica SA (#86), while Telecom Italia (#525), 
Chunghwa Telecom (#498), and Softbank Corp (#477) occupy the last positions. 
 

Positive news (ethical offers) average Negative news (ethical demands) average 

229; 17%

199; 15%

186; 14%

106; 8%
93; 7%

62; 5%

51; 4%

47; 3%

46; 3%

45; 3%

38; 3%

38; 3%

35; 3%

32; 2%
24; 2%

18; 1%
18; 1%15; 1%15; 1%

Vodafone Group PLC

Verizon Communications

AT&T

Telefonica SA

Deutsche Telekom

France Telecom
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Qwest Communications International

Telenor ASA
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Softbank Corp  

98; 17%

68; 11%

67; 11%

64; 11%54; 9%

46; 8%

35; 6%

31; 5%

27; 5%

21; 4%

14; 2%
13; 2%

9; 2%8; 1%7; 1%6; 1%

5; 1%

4; 1%4; 1%

2; 0% AT&T

Deutsche Telekom

Verizon Communications

Sprint Nextel

Telecom Italia

Telstra Corp

France Telecom

Vodafone Group PLC

Telefonica SA

Telenor ASA

British Telecom

Qwest Communications International

BCE (Bell Canada)

Telefonos de Mexico

TeliaSonera

Chunghwa Telecom

America Movil SA

SK Telecom

China Mobile

KT Corp

KDDI Corp

MTN Group

Royal KPN N.V.

NTT DoCoMo

Rogers Communications

Portugal Telecom

Softbank Corp

Singapore Telecommunications

Carso Global Telecom

Nippon Telegraph & Telephone Corp  

 

Last year major positive issues regarding the Telecommunication sector have been: initiative; 
Community issues; program; environment; Energy Issues | efficiency, renewables etc.; CSR awards & 
rankings; Climate Change |emissions; and Diversity issues. Major negative issues: Job cuts/creations; 
Legal issues; Unions and strike; employee; government; right; SRI | investors & governance; and 
Health issues. The most active criteria are shown below: 
 
Telecommunication sector: Most active criteria, 2002 - 2009 (Mar) 
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2. MAIN FINDINGS 

Findings Page 

Looking at the 2002 - 2009 (Mar) time frame, the Telecommunication sector is ranked in 12
th

 
place, ahead of Insurance, while Technology Hardware and Automobiles & Parts are first. 

6 

The Telecommunication sector experienced a progressing period from April 2009 to March 
2009, reaching the 9

th
 rank among 18 sectors. 

6 

Telecommunication shows the 14
th
 amount of positives and the 13

th
 of negatives.  8 

Compared to the eighteen sectors, Telecommunication presents relatively more positive 
news in criteria groups A. Working Conditions and D. Institutional Impact and less in B. 
Impact of Production and C. Impact of Product. 

11 

The Telecommunication sector shows sensibly more negative news in groups A. Working 
Conditions (50% more than the benchmark) and B. Impact of Production (1/6 more than the 
benchmark). Group C. Impact of Products shows significantly less information ς one third 
(7/22) of the 18 sectors benchmark.  

12 

Compared to the 18 sectors, Telecommunication receive relatively more positive news on 
criteria 1. Labour Standards, 37.  Social Sponsorship, 10. International Presence, and less on 
criteria 33. Eco Innovative Product, 26. Environmental Impact of Production, 31. Product 
Environmental Risk. Looking at negative news, Telecommunication have marked more 
points on criteria 18. Downsizing, 1. Labour Standards, 12. Economic Impact, and less on 
criteria 26. Environmental Impact of Production, 27. Product Human Risk, 31. Product 
Environmental Risk. 

13 

Compared to the 18 sectors, Telecommunication receive relatively more positive news from 
the following source groups: Specialised press, Individual, International org. UN. NGOs are 
much less critical towards telecommunications companies compared to the 18 sectors 
benchmark. 

14 

Compared to the 18 sectors, Telecommunication is a little less concentrated in the North 
America region considering both positive and negative news. 

15 

On 31.03.2009 Vodafone Group PLC is leading /ƻǾŀƭŜƴŎŜΩǎ ŜǘƘƛŎŀƭ ǊŀƴƪƛƴƎ ƛƴ ǘƘŜ 
telecommunication sector (#23 across 18 sectors and 541 companies), ahead of Verizon 
Communications (#46) and Telefonica SA (#86), while Telecom Italia (#525), Chunghwa 
Telecom (#498), and Softbank Corp (#477) occupy the last positions. 

16 

Top producers of positive news in 2002 - 2009 (Mar) have been Vodafone Group PLC, 
Verizon Communications, AT&T and Telefonica SA, while AT&T, Deutsche Telekom, Verizon 
Communications, and Sprint Nextel come first as for negative news. 

20, 21 

Criteria showing the most positive news for the Telecommunication sector in the 2002 - 
2009 (Mar) period are: 37. Social Sponsorship, 26. Environmental Impact of Production, 34. 
Information to Consumers, 10. International Presence, and 1. Labour Standards. Criteria 
registering the most negatives: 18. Downsizing, 1. Labour Standards, 38. Anticorruption 
Policy, 12. Economic Impact, and 45. Lobbying Practices. 

22 

The positive / negative ratio of C. Impact of Product is remarkably high.  22 

The major issues that had a positive effect of the Telecommunication sectorΩǎ ŜǘƘƛŎŀƭ 
reputation in the 2002 - 2009 (Mar) period were: initiative, Community issues, program, 
environment, Energy Issues | efficiency, renewables etc., CSR awards &rankings, Climate 
Change |emissions, Diversity issues, Partnerships, employee. On the negative side, major 
issues have been: Job cuts/creations, Legal issues, Unions and strike, employee, government, 
right, SRI | investors & governance, Health issues, agreement, tax. 

7, 24 

Five among the most active issues are analyzed with more attention. These are: Energy 
Issues | efficiency, renewables; CSR awards & rankings; Unions and strike; Job cuts / 
creations; and Diversity issues.  

 

24 
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Findings (following) Page 

Verizon, AT&T, Vodafone and Deutsche Telekom were the most visible on Energy Issues | 
efficiency, renewables. Monitoring these objectives will be crucial in the future; rating 
agencies and civil society organizations will do their job of measuring the progresses. 

25 

In CSR awards & rankings AT&T was clearly positioned on diversity issues, Deutsche Telekom 
on climate change, while Verizon and Vodafone were more diversified.  

27 

15 % of negative news were related to the Unions and strike issue. 36 

Many companies received negative coverage in relation to lay-offs. In particular AT&T and 
Sprint Nextel. 

31 

Even though AT&T and Verizon seem to hold a strong position on the issue, diversity is still 
safe area of CSR strategy, both in terms of program and communication. Other companies 
should gather information on their practices related to diversity and start to build presence 
on the issue. 

33 

Major countries of action have been USA (majority of positives), Germany (majority of 
negatives), Australia (balanced), Spain, Canada, China and France (majority of negatives). 

35 

Press, Specialised press and Enterprise headquarter are the major producers of positive 
news naming Telecommunication. Looking at negative news, Press, Specialised press and 
Individual (blogs) come in first. 

36 

North America has generated the biggest volume over last year. Europe registered a high 
amount of positive and negative news as well. 

37 

Criteria presenting Risks are:  12. Economic Impact, 18. Downsizing, 38. Anticorruption 
Policy, 45. Lobbying Practices 

60 

Criteria showing Risks and Opportunities are:  1. Labour Standards, 2. Wages, 3. Social 
Benefits, 10. International Presence, 26. Environmental Impact of Production, 34. 
Information to Consumers, 40. Human Rights Policy 

61 

Criteria showing Opportunities are: 4. Training & Insertion, 5. Women, 13. Social Impact, 28. 
Product Social Utility, 30. Socially Innovative Product, 32. Waste Management, 37. Social 
Sponsorship, 41. United Nations Policy, 43. Social Stability 

61 
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3. FULL UNIVERSE 

ETHICALQUOTE REPUTATION CURVE ACROSS SECTORS 2004-2008 

EthicalQuote curves measure the reputation of companies regarding ethical issues. The chart below 
compares the average score of 18 sectors, with data spanning the last 5 years and calculation starting 
in 2002.  
 
18 sectors: EthicalQuote 2004-2009, average 
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Looking at the 2002 - 2009 (Mar) time frame, the Telecommunication sector is ranked in 12

th
 place, 

ahead of Insurance, while Technology Hardware and Automobiles & Parts are first. 
 

ETHICALQUOTE ACROSS INDUSTRIES - LAST YEAR PROGRESS 

bƻǿΣ ƭŜǘΩǎ ƭƻƻƪ ŀt what happened over the last 12 months. The next chart compares the average score 
of 18 sectors in the 2002 - 2009 (Mar) period.  
 
18 sectors: EthicalQuote 2002 - 2009 (Mar), average, indexed to 31.03.2008 
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The Telecommunication sector experienced a progressing period from April 2009 to March 2009, 
reaching the 9

th
 rank among 18 sectors. 
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SECTORS IN BI-DIMENSIONAL SPACE  

Below, the 18 sectors have been placed in bi-dimensional space according to the average quantity of 
positive news (offers) on the vertical axis and to the average quantity of negative news (demands) on 
the horizontal axis. Industries located in the red area have a negative EthicalQuote score, whereas the 
ones located in the green area have a positive EthicalQuote score.  
 
18 sectors: average positive and negative news 2008 (Apr) - 2009 (Mar) 
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A positive correlation can be observed between the two dimensions of the chart: positive and 
negative news. To elaborate, industries receiving the most positive news are generally also the ones 
receiving the most negative news. We can therefore assume that ethical demands (i.e. stakeholder 
issues, campaigns, expectations) stimulate offers (i.e. initiatives, reporting, communication); 
companies that have been intensely criticized often do a variety of good to counterbalance the bad. 
 
Historically Telecommunication sector has managed to mark more positives than negatives, therefore 
being located in the green zone. 
 
The major issues that had a positive effect of the Telecommunication sectorΩǎ ŜǘƘƛŎŀƭ ǊŜǇǳǘŀǘƛƻƴ ƛƴ ǘƘŜ 
2002 - 2009 (Mar) period were: initiative, Community issues, program, environment, Energy Issues | 
efficiency, renewables etc., CSR awards &rankings, Climate Change |emissions, Diversity issues, 
Partnerships, employee. 
 
On the negative side, major issues have been: Job cuts/creations, Legal issues, Unions and strike, 
employee, government, right, SRI | investors & governance, Health issues, agreement, tax. 
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VOLUME OF INFORMATION ACROSS SECTORS 

This report continues with a comparative look at the average volume of information collected 
concerning the 18 sectors Covalence is systematically covering. In other words, which industries are 
generating the Ƴƻǎǘ ōǳȊȊΣ ǊŜƎŀǊŘƭŜǎǎ ƻŦ ǿƘŜǘƘŜǊ ǘƘŜ ǇǳōƭƛŎƛǘȅ ƛǎ άƎƻƻŘέ ƻǊ άōŀŘέΣ ƛƴ the 2002 - 2009 
(Mar) period? 
 
18 sectors: average volume of information 2002 - 2009 (Mar) 

478; 12%

435; 11%

431; 11%

423; 11%

364; 9%
307; 8%
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The above chart shows the average volume of information in each industry (the left term, in count) 
with the percentage (right term in %). The average is obtained by dividing the volume of the industry 
by the number of companies included in the industry. The percentage terms represent the part of 
each industry average to the overall average. Telecommunication shows the 14

th
 volume of 

information. 
 

POSITIVE AND NEGATIVE NEWS ACROSS SECTORS 

The EthicalQuote system of data collection also makes it easy to compare data across sectors, 
addressing questions such as: How are these sectors performing against one another? In other words, 
what is the distribution of positive and negative news across sectors?  
 
18 sectors: average positive and negative news 2002 - 2009 (Mar) 
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Except for Oil & Gas, all sectors registered a majority of positive news in the 2002 - 2009 (Mar) period 
(scores indicated are an average: total news items gathered for the industry, divided by the number of 
companies covered in the industry). Telecommunication shows the 14

th
 amount of positives and the 

13
th
 of negatives.  
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POSITIVE AND NEGATIVE NEWS ACROSS SECTORS 

The following two charts describe the average amounts of positive news and negative news registered 
within the 18 sectors. The third chart below expresses changes that have occurred last year in the 
distribution of positive and negative news across the 18 sectors. 
 

Positive news across 18 sectors (average) 2002 - 2009 (Mar) 
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Results that express the 
average positive 
performance of sectors 
(positive news only) place 
the Telecommunication 
sector in 14

th
 position, 

with 2% of total. The 
leading four industries 
(Technology, Automobiles 
& Parts, Food & 
Beverages, and Health 
Care) together constitute 
44% of all positive 
information gathered. 

Negative news across 18 sectors (average) 2002 - 2009 (Mar) 

Results that express the negative 
performance of sectors (negative 
news only) place the 
Telecommunication sector in 13

th
  

position, with 3% of the total. Oil 
& Gas, Food & Beverages, 
Automobiles & Parts, and Health 
Care gather the most negative 
news. Combined, the three 
industries constitute 48% of all 
negative news found in the 2002 - 
2009 (Mar) period.  
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18 SECTORS: 4 GROUPS OF CRITERIA 

The chart below shows the distribution of news among the four groups of criteria in the period 2002 - 
2009 (Mar) for the 18 sectors.  
 
News across 18 sectors by groups of criteria, 2002 - 2009 (Mar) 
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Criteria Group C. Impact of Product shows the best positive / negative ratio, followed by B. Impact of 
Production and D. Institutional Impact, while A. Working Conditions is more balanced. 
  

18 SECTORS: 45 CRITERIA 

Sorting data by criteria allows us to take a closer look at the most pressing issues concerning the 18 
sectors considered.  
 
Positive and negative news across 18 sectors by criteria, 2002 - 2009 (Mar) 
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Criteria showing the most positive news for the 18 sectors in the 2002 - 2009 (Mar) period are: 26. 
Environmental Impact of Production, 37. Social Sponsorship, 33. Eco Innovative Product, 34. 
Information to Consumers and 10. International Presence. Criteria registering the most negatives are: 
26. Environmental Impact of Production, 18. Downsizing, 1. Labour Standards, 38. Anticorruption 
Policy, and 27. Product Human Risk.    
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TELECOMMUNICATION VS 18 SECTORS: GROUPS OF CRITERIA (POSITIVES) 
 

The radar chart and table below compare the distribution of positive news among the four groups of 
criteria for Telecommunication with that of the other sectors. 
 

Telecommunication vs 18 sectors: news by criteria groups, 2002 - 2009 (Mar) 
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Compared to the eighteen sectors, Telecommunication presents relatively more positive news in 
criteria groups A. Working Conditions and D. Institutional Impact and less in B. Impact of Production 
and C. Impact of Product. Details are presented on page 13. 

 

 

Criteria group (positives) Difference 18 sectors Telecommunication 

A. WORKING CONDITIONS 3% 11% 14% 

B. IMPACT OF PRODUCTION -2% 34% 32% 

C. IMPACT OF PRODUCT -4% 31% 27% 

D. INSTITUTIONAL IMPACT 3% 23% 26% 
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TELECOMMUNICATION VS 18 SECTORS: GROUPS OF CRITERIA (NEGATIVES) 

 
The radar chart and table below compare the distribution of negative news among the four groups of 
criteria for Telecommunication with that of the other sectors. 
 
Telecommunication vs 18 sectors: news by criteria groups, 2002 - 2009 (Mar) 
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The Telecommunication sector shows sensibly more negative news in groups A. Working Conditions 
(50% more than the benchmark) and B. Impact of Production (1/6 more than the benchmark). 
Differences by criteria are presented on the next page. Group C. Impact of Products shows 
significantly less information ς one third (7/22) of the 18 sectors benchmark.  

 

 

Criteria group (negatives) Difference 18 sectors Telecommunication 

A. WORKING CONDITIONS 8% 16% 24% 

B. IMPACT OF PRODUCTION 6% 38% 44% 

C. IMPACT OF PRODUCT -14% 22% 7% 

D. INSTITUTIONAL IMPACT 1% 24% 25% 
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TELECOMMUNICATION VS 18 SECTORS 

The table below compares Telecommunication and the 18 sectors along the 45 basic criteria.  
 
Telecommunication vs 18 sectors by criteria, 2002 - 2009 (Mar) 

-15%

-10%

-5%

0%

5%

10%

15%

L
a
b

o
u

r 
S

ta
n

d
a
rd

s

W
a
g

e
s

S
o

c
ia

l 
B

e
n

e
fi

ts

T
ra

in
in

g
 &

 I
n

s
e

rt
io

n

W
o

m
e

n

E
x
te

rn
a
l 

W
o

rk
in

g
 C

o
n

d
it
io

n
s

S
a
le

s

O
ff

ic
ia

l D
e

v
e

lo
p

m
e

n
t 

A
s
s
is

ta
n

c
e

E
x
p

o
rt

 R
is

k
 G

u
a
ra

n
te

e

In
te

rn
a
ti
o

n
a
l 

P
re

s
e

n
c
e

J
o

in
t 
V

e
n

tu
re

s

E
c
o

n
o

m
ic

 I
m

p
a
c
t

S
o

c
ia

l 
Im

p
a
c
t

J
o

b
 S

ta
b

ili
ty

L
o

c
a
l 
E

m
p

lo
y
e

e
s

L
o

c
a
l 
E

x
e

c
u

ti
v
e

s

W
o

m
e

n
 E

m
p

lo
y
e

d

D
o

w
n

s
iz

in
g

In
fr

a
s
tr

u
c
tu

re
s

L
o

c
a
l 
S

o
u

rc
in

g

S
ta

b
ili

ty
 o

f 
P

ri
c
e

s

T
e

c
h

n
ic

a
l 
A

s
s
is

ta
n

c
e

In
te

lle
c
tu

a
l 

P
ro

p
e

rt
y
 R

ig
h

ts

L
o

c
a
l 
In

n
o

v
a
ti
o

n

F
is

c
a
l 
C

o
n

tr
ib

u
ti
o

n
s

E
n

v
ir

o
n

m
e

n
ta

l 
Im

p
a
c
t 

o
f 

P
ro

d
u

c
ti
o

n

P
ro

d
u

c
t 
H

u
m

a
n

 
R

is
k

P
ro

d
u

c
t 
S

o
c
ia

l 
U

ti
lit

y

P
ro

d
u

c
t 
R

e
la

ti
o

n
 t

o
 C

u
lt
u

re

S
o

c
ia

lly
 I

n
n

o
v
a
ti
v
e

 P
ro

d
u

c
t

P
ro

d
u

c
t 
E

n
v
ir

o
n

m
e

n
ta

l 
R

is
k

W
a
s
te

 M
a
n

a
g

e
m

e
n

t

E
c
o

 I
n

n
o

v
a
ti
v
e

 P
ro

d
u

c
t

In
fo

rm
a
ti
o

n
 t

o
 C

o
n

s
u

m
e

rs

P
ri

c
in

g
 /

 N
e

e
d

s

C
a
u

s
e

 R
e

la
te

d
 M

a
rk

e
ti
n

g

S
o

c
ia

l 
S

p
o

n
s
o

rs
h

ip

A
n

ti
c
o

rr
u

p
ti
o

n
 P

o
lic

y

H
u

m
a
n

it
a
ri

a
n

 
P

o
lic

y

H
u

m
a
n

 R
ig

h
ts

 P
o

lic
y

U
n

it
e

d
 N

a
ti
o

n
s
 P

o
lic

y

B
o

y
c
o

tt
 P

o
lic

y

S
o

c
ia

l 
S

ta
b

ili
ty

S
u

p
p

o
rt

 t
o

 P
o

lit
ic

ia
n

s

L
o

b
b

y
in

g
 P

ra
c
ti
c
e

s

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45

A. WORKING 

CONDITIONS

B. IMPACT OF PRODUCTION C. IMPACT OF PRODUCT D. INSTITUTIONAL IMPACT

Positive news (ethical offers) Negative news (ethical demands)

Compared to the 18 sectors, Telecommunication receive relatively more positive news on criteria 1. 
Labour Standards, 37.  Social Sponsorship, 10. International Presence, and less on criteria 33. Eco 
Innovative Product, 26. Environmental Impact of Production, 31. Product Environmental Risk. Looking 
at negative news, Telecommunication have marked more points on criteria 18. Downsizing, 1. Labour 
Standards, 12. Economic Impact, and less on criteria 26. Environmental Impact of Production, 27. 
Product Human Risk, 31. Product Environmental Risk. 

 

18 SECTORS: SOURCE GROUPS 
 

The chart below describes the distribution of positive and negative news within source groups for the 
18 sectors. 
 
18 sectors: news by source groups, 2002 - 2009 (Mar) 

0
5000

10000
15000
20000
25000
30000
35000

A
c
a
d

e
m

ic
s
 O

E
C

D

A
c
a
d

e
m

ic
s
 n

o
n

 O
E

C
D

C
o

n
s
u

lt
a
n

t 
O

E
C

D

C
o

n
s
u

lt
a
n

t 
n

o
n

 O
E

C
D

E
n

te
rp

ri
s
e

 h
e

a
d

q
u

a
rt

e
r

E
n

te
rp

ri
s
e

 a
ff

ili
a
te

P
ro

fe
s
s
io

n
a
l 

o
rg

a
n

iz
a
ti
o

n

G
o

v
e

rn
m

e
n

t 
O

E
C

D

G
o

v
e

rn
m

e
n

t 
n

o
n

 
O

E
C

D

In
d

iv
id

u
a
l (

b
lo

g
s
)

In
te

rn
a
ti
o

n
a
l o

rg
. 
U

N

In
te

rn
a
ti
o

n
a
l o

rg
. 
n

o
n

 
U

N

B
ro

a
d

c
a
s
ti
n

g

P
re

s
s

S
p

e
c
ia

lis
e

d
 p

re
s
s

N
a
ti
o

n
a
l 
N

G
O

In
te

rn
a
ti
o

n
a
l N

G
O

T
ra

d
e

 U
n

io
n

In
te

rn
a
ti
o

n
a
l T

ra
d

e
 

U
n

io
n

AcademicsConsultant Enterprise Gov IndInternational org. Media NGO Trade union

Positive news (ethical offers) Negative news (ethical demands)

 

 
Major source groups generating positive news are Press (30629, 39%), Specialised press (22735, 29%), 
and Enterprise headquarter (9320, 12%). Major groups producing negative news are Press (21232, 
48%), Specialised press (8894, 20%), and National NGO (3451, 8%). 
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TELECOMMUNICATION VS 18 SECTORS: SOURCE GROUPS 

The next chart compares Telecommunication and the group of 18 sectors regarding the distribution of 
news within source groups. 
 
Telecommunication vs 18 sectors: news by sources groups, 2002 - 2009 (Mar) 
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Compared to the 18 sectors, Telecommunication receive relatively more positive news from the 
following source groups: Specialised press, Individual, International org. UN, and less from: Press, 
Consultant OECD, National NGO. Looking at negative news, Telecommunication have received more 
criticisms and demands from: Specialised press, Enterprise headquarter, Individual, and less from: 
National NGO, International NGO, Consultant OECD. NGOs are much less critical towards 
telecommunications companies compared to the 18 sectors benchmark.  

 

18 SECTORS: REGIONS OF SOURCE 

It is important to examine and understand the distribution of positive and negative news within 
ǊŜƎƛƻƴǎ ƻŦ ǎƻǳǊŎŜǎ ǊŜƎŀǊŘƛƴƎ ǘƘŜ му ǎŜŎǘƻǊǎ ŎƻƴǎƛŘŜǊŜŘΦ IŜǊŜ άǊŜƎƛƻƴέ ƳŜŀƴǎ ǘƘŜ ǊŜƎƛƻƴ ƻŦ ǘƘŜ 
country in which information sources are based. 

 
18 sectors: news by sources regions, 2002 - 2009 (Mar) 
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In terms of volume of information, North America and Europe have generated the most news over 
the History. While North America registered the highest amount of positive news by far, it also carried 
the most negative weight. All regions present positive balances. 
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TELECOMMUNICATION VS 18 SECTORS: REGIONS OF SOURCE 

The radar and table below compare the Telecommunication with the group of 18 sectors in regards to 
the distribution of news within regions of sources. 

 

Telecommunication vs 18 sectors: news by source regions, 2002 - 2009 (Mar) 
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Region Difference 18 sectors Telecommunication sector 

Latin America 1% -1% 2% 3% 3% 2% 

Africa 0% -3% 4% 4% 4% 1% 

Asia - Pacific 1% 2% 10% 7% 11% 9% 

Europe 2% 6% 32% 40% 34% 46% 

North America -4% -5% 52% 47% 48% 42% 

 

Compared to the 18 sectors, Telecommunication is a little less concentrated in the North America 
region considering both positive and negative news. Africa generates only 1% of negative news. 
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4. TELECOMMUNICATION SECTOR ANALYSIS 

 
COVALENCE ETHICAL RANKING 

 

The table below presents Covalence Ethical Ranking for 30 companies in the Telecommunication sector, with 
data spanning the 2002-2009 period. The ranking combines the EthicalQuote (measure of popularity) and the 
scores calculated in each criteria group (measure of diversified performance). The ranking is calculated using 
/ƻǾŀƭŜƴŎŜΩǎ ŎƻƳǇƭŜǘŜ ǳƴƛǾŜǊǎŜ όрпм ŎƻƳǇŀƴƛŜǎ ǿƛǘƘƛƴ му ǎŜŎǘƻǊǎύΦ 

On 31.03.2009 Vodafone Group PLC is leading /ƻǾŀƭŜƴŎŜΩǎ ŜǘƘƛŎŀƭ ǊŀƴƪƛƴƎ ƛƴ ǘƘŜ ǘŜƭŜŎƻƳƳǳƴƛŎŀǘƛƻƴ ǎŜŎǘƻǊ 
(#23 across 18 sectors and 541 companies), ahead of Verizon Communications (#46) and Telefonica SA (#86), 
while Telecom Italia (#525), Chunghwa Telecom (#498), and Softbank Corp (#477) occupy the last positions. 

 

Covalence Ethical Ranking 

across sectors

Covalence Ethical 

Ranking in sector
Company

23 1 Vodafone Group PLC

46 2 Verizon Communications

86 3 Telefonica SA

93 4 AT&T

174 5 Qw est Communications International

185 6 MTN Group

208 7 BCE (Bell Canada)

219 8 China Mobile

253 9 France Telecom

255 10 Telenor ASA

258 11 NTT DoCoMo

273 12 British Telecom

308 13 Rogers Communications

326 14 Telefonos de Mexico

336 15 KT Corp

337 16 KDDI Corp

352 17 Singapore Telecommunications

359 18 Portugal Telecom

370 19 TeliaSonera

390 20 Sprint Nextel

394 21 Telstra Corp

403 22 Deutsche Telekom

405 23 Royal KPN N.V.

419 24 SK Telecom

433 25 Nippon Telegraph & Telephone Corp

452 26 America Movil SA

466 27 Carso Global Telecom

477 28 Softbank Corp

498 29 Chunghw a Telecom

525 30 Telecom Italia  
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COVALENCE ETHICAL RANKING 

 

The table below shows the details of Covalence Ethical Ranking calculated for the Telecommunication sector. 
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ETHICALQUOTE REPUTATION CURVE 2002 - 2009 (MAR) 

The chart and table below compare the EthicalQuote reputation scores of 30 companies in the 
Telecommunication sector, with data spanning the last 5 years and calculation starting in 2002. EthicalQuote 
serves as a base for the calculation of Covalence Ethical Rankings. On 31.03.2009, Leaders are Vodafone Group 
PLC, Verizon Communications, and Telefonica SA, while Telecom Italia, Sprint Nextel, and Chunghwa Telecom 
are last. 

Telecommunication sector: EthicalQuote reputation curve 2002 - 2009 (Mar) 
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Vodafone Group PLC

Verizon Communications

Telefonica SA

AT&T

MTN Group

Qwest Communications International

China Mobile

BCE (Bell Canada)

Telenor ASA

France Telecom

NTT DoCoMo

British Telecom

Rogers Communications

KT Corp

Telefonos de Mexico

KDDI Corp

Singapore Telecommunications

Deutsche Telekom

TeliaSonera

Portugal Telecom

SK Telecom

Royal KPN N.V.

Nippon Telegraph & Telephone Corp

America Movil SA

Carso Global Telecom

Telstra Corp

Softbank Corp

Chunghwa Telecom

Sprint Nextel

Telecom Italia  

Company EthicalQuote 31.03.2009

Vodafone Group PLC 135

Verizon Communications 84

Telefonica SA 55

AT&T 44

MTN Group 26

Qw est Communications International 23

China Mobile 21

BCE (Bell Canada) 19

Telenor ASA 18

France Telecom 16

NTT DoCoMo 16

British Telecom 12

Rogers Communications 11

KT Corp 9

Telefonos de Mexico 8

KDDI Corp 7

Singapore Telecommunications 6

Deutsche Telekom 6

TeliaSonera 6

Portugal Telecom 6

SK Telecom 3

Royal KPN N.V. 3

Nippon Telegraph & Telephone Corp 2

America Movil SA 1

Carso Global Telecom 1

Telstra Corp 0

Softbank Corp 0

Chunghw a Telecom -2

Sprint Nextel -15

Telecom Italia -23  
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COMPANIES IN BI-DIMENSIONAL SPACE ï HISTORY 

Below, companies have been placed in a bi-dimensional space according to the quantity of positive news 
(offers), on the vertical axis and to the quantity of negative news (demands) on the horizontal axis. The chart 
represents raw quantity of news items without applying the erosion factor and ethical rate. This chart covers 
full history: 2002-2009. 
 
Telecommunication sector: companies in bi-dimensional space, 2002-2009 
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A positive correlation can be observed bewteen the two dimensions of the chart: positive and negative news 
(see comment page 10).  
The upper scatter shows a leading trio in volumes of information with clear differences in terms of 
positive/negative ratios, with Vodafone in the green with a proportionnaly small amount of negative news. 
Verizon stands at a distance, while Telefonica - with a much smaller volume of information but a better ratio - 
beats AT&T. Still on this scatter, we see TelecomItalia and Sprint Nextel clearly in the negative terrritory. In the 
lower chart, companies show lower volumes of information, but many present positive ratios as they stick to 
the vertical axis.  

Telefonos de Mexico

SK Telecom

Qwest Communications 
International

Rogers Communications

Softbank Corp

America Movil SA

KT Corp

Singapore Telecommunications

Portugal Telecom

British Telecom

Carso Global Telecom

Telstra Corp

Chunghwa Telecom

BCE (Bell Canada)

Royal KPN N.V.

MTN Group

KDDI Corp

Telenor ASA

TeliaSonera

China Mobile

Nippon Telegraph & 
Telephone Corp

NTT DoCoMo

0

5

10

15

20

25

30

35

40

45

50

0 10 20 30 40 50

Negative news (ethical demands)

 



 

Extract: Covalence Telecommunication Sector Report 2009 

 

20 
© Covalence SA 29.06.2009 

VOLUME OF INFORMATION 
 

This report continues with a survey of the volume of information collected on the Telecommunication sector 
over last year (2002 - 2009 (Mar)).  
 
Telecommunication sector: volume of information, 2002 - 2009 (Mar), total 23068 news 
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The above chart shows the volume of information of each company (the left term, in count) with the 
percentage (right term in %). The percentage terms represent the part of each company to the overall amount 
of news for the period observed. AT&T shows the highest volume of information, followed by Verizon 
Communications, Vodafone Group PLC, Deutsche Telekom, and Telefonica SA. Together these five companies 
represent 56% of all information gathered on the Telecommunication sector in the 2002 - 2009 (Mar) period.   
 

POSITIVE AND NEGATIVE NEWS 

Examining the comparative distribution of positive and negative news across Telecommunication: 
 
Telecommunication sector: positive and negative news by companies, 2002 - 2009 (Mar) 
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Top producers of positive news in 2002 - 2009 (Mar) have been Vodafone Group PLC, Verizon Communications, 
AT&T and Telefonica SA, while AT&T, Deutsche Telekom, Verizon Communications, and Sprint Nextel come first 
as for negative news. 
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POSITIVE AND NEGATIVE NEWS 

The following two charts describe positive and negative news respectively, registered regarding the 
Telecommunication sector.  
 
 

Telecommunication sector: positive news, 2002 - 2009 (Mar), total 1369 
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Considering positive news only Vodafone 
Group PLC registers the first position 
(229, 17% of all positive news gathered 
on the sector) out of 30 
Telecommunication, followed by Verizon 
Communications, AT&T and Telefonica 
SA. These four companies together cover 
53% of all positive news on this industry. 

 
 

Telecommunication sector: negative news, 2002 - 2009 (Mar), total 593 

AT&T registers the highest 
amount of negative news in the 
Telecommunication sector (98, 
17% ƻŦ ƛƴŘǳǎǘǊȅΩǎ ƴŜƎŀǘƛǾŜ 
news), followed by Deutsche 
Telekom, Verizon 
Communications, and Sprint 
Nextel. These four companies 

together cover 50% of all 
negative news gathered on 
Telecommunication in the 2002 - 
2009 (Mar) period. 
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45 CRITERIA 

Sorting data by criteria allows for a closer look at the most pressing areas concerning the Telecommunication 
sector.  
 
Telecommunication sector: positive and negative news by 45 criteria, 2002 - 2009 (Mar) 
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Criteria showing the most positive news for the Telecommunication sector in the 2002 - 2009 (Mar) period are: 
37. Social Sponsorship, 26. Environmental Impact of Production, 34. Information to Consumers, 10. 
International Presence, and 1. Labour Standards. Criteria registering the most negatives: 18. Downsizing, 1. 
Labour Standards, 38. Anticorruption Policy, 12. Economic Impact, and 45. Lobbying Practices. These criteria - 
and ten more - are analyzed in the Criteria & Issues Details section (pages 50 to 69). 

 

4 GROUPS OF CRITERIA  

The chart below shows the distribution of news among the four groups of criteria for the Telecommunication 
sector. 
 
Telecommunication sector: news according to 4 groups of criteria, 2002 - 2009 (Mar) 
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Criteria group B. Impact of Production and D. Institutional Impact gathered the largest amounts of positive and 
negative news. A. Working Conditions presents the weakest positives / negatives ratio. The positive / negative 
ratio of C. Impact of Product is remarkably high.  
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CRITERIA IN BI-DIMENSIONAL SPACE ï HISTORY 
 

The criteria below are located in a bi-dimensional space according to the quantity of positive and negative 
news gathered on the Telecommunication sector from 2002 to 2009. 
 
Telecommunication sector: criteria in bi-dimensional space 2002-2009 
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The following criteria show similar amounts of positive and of negative news: 1. Labour Standards, 12. 
Economic Impact, 2. Wages, 40. Human Rights Policy, 3. Social Benefits. The correlation between positive and 
negative news could indicate that companies are giving direct responses to ethical demands and criticisms on 
these matters.  
 
On criteria 18. Downsizing, 38. Anticorruption Policy, 45. Lobbying Practices, 12. Economic Impact, and 44. 
Support to PoliticiansΣ ŎƻƳǇŀƴƛŜǎ ƘŀǾŜƴΩǘ ōŜŜƴ ŀōƭŜ ǘƻ ōŀƭŀƴŎŜ ƴŜƎŀǘƛǾŜ ǿƛǘƘ ǇƻǎƛǘƛǾŜ ƴŜǿǎΦ IƛǎǘƻǊƛŎŀƭƭȅΣ ǘƘŜǎŜ 
criteria have carried the toughest ethical challenges for the Telecommunication sector.  
 
Criteria 37. Social Sponsorship, 26. Environmental Impact of Production, 34. Information to Consumers, 32. 
Waste Management, 10. International Presence, and 28. Product Social Utility present a large amount of 
positive news compared to the negatives. Here we can suppose that autonomous, proactive action is taken by 
companies. Data gathered under these criteria can also be considered as indirect responses given by 
companies to ethical challenges coded under different criteria. 
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ISSUES 

This section looks at issues and keywords found regarding Telecommunication in the 2002 - 2009 (Mar) period. 
The data has been mined to identify and count relevant keywords (words appearing in news items) and issues 
(pre-defined categories). 

MAJOR ISSUES ISSUES & KEYWORDS 

 
The chart below highlights the frequencies of issues and keywords within positive and negative news in counts.  
 
Telecommunication sector: Issues across criteria, 2002 - 2009 (Mar) 
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In the following pages five among the most active issues are analyzed with more attention. These are: Energy 
Issues | efficiency, renewables; CSR awards & rankings; Unions and strike; Job cuts / creations; and Diversity 
issues.  
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ENERGY ISSUES | EFFICIENCY, RENEWABLES 
 
The charts below express the frequency of sub-issues and keywords registered regarding Energy Issues | 
efficiency, renewables, as well as quantities of news items by Countries of action, by Companies, and a 
historical perspective. 
 
Energy Issues | efficiency, renewables: sub-issues & keywords Countries of action 

0 50 100 150 200 250

Energy Issues | efficiency, renewables

Climate Change |emissions

Packaging, waste, recycling

environment

initiative

CSR awards &rankings

product

commitment

project

employee

program

Community issues

government

SRI | investors & governance

contribution

Partnerships

access

campaign

Child issues

policy

Unions and strike

supplier

council

Legal issues

Education support

leader

stakeholder

partner

programme

 

0 100 200 300 400 500 600 700 800

Global/n.a.

USA

Afghanistan

 

Energy Issues | efficiency, renewables: Companies, 2002 - 2009 (Mar) History 2002 - 2009 (Mar) 
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!ǎ ŀ ŎƻƴǎŜǉǳŜƴŎŜ ƻŦ ŎƭƛƳŀǘŜ ŎƘŀƴƎŜ ǊŜŎƻƎƴƛǘƛƻƴΣ ǊŜƭŀǘŜŘ ƛǎǎǳŜǎ ǎǳŎƘ ŀǎ ΨŜƴŜǊƎȅΩ ŎŀƳŜ ǾŜǊȅ ƘƛƎƘ ƛƴ ǘƘŜ ǇǊŜǎǎ 
from 2007 on. Since then, many have rushed to commit to carbon mitigation plans. We are now in the period 
of announcement, target setting and reduction plans implementation. Verizon, AT&T, Vodafone and Deutsche 
Telekom were the most visible. Monitoring these objectives will be crucial in the future; rating agencies and 
civil society organizations will do their job of measuring the progresses. 
 
Lǘ ǎŜŜƳǎΣ ōȅ ƭƻƻƪƛƴƎ ŀǘ ǘƘŜ ΨŎƻǳƴǘǊȅ ƻŦ ŀŎǘƛƻƴΩ ŎƘŀǊǘΣ ǘƘŀǘ ǘƘŜ ƛǎǎǳŜ ƛǎ ŀǘ ǘƘŜ ǎǘŀǊǘ ǇƘŀǎŜ ŀƴŘ ǊŜǇǊŜǎŜƴǘǎ ǘƘŜ 
engagement made by the companies. If the challenge is important, the announcements are adapted to the 
scale oŦ ǘƘŜ ŎƘŀƭƭŜƴƎŜΦ ²Ŝ Ŏŀƴ ŜȄǇŜŎǘ ƛƴ ǘƘŜ ŎƻƳƛƴƎ ȅŜŀǊǎ ŀ ƎǊƻǿƛƴƎ ǎƘŀǊŜ ƻŦ ƻǘƘŜǊ ǘƘŀƴ ΨƎƭƻōŀƭκƴΦŀΦΩ ŎƻǳƴǘǊƛŜǎΤ 
the contrary would signify that the announcement and goals would have been mere unfulfilled promises. 
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Energy Issues | efficiency, renewables: Criteria, Source groups, Source countries 

Below the quantity of positive and negative news registered regarding Energy Issues | efficiency, renewables is 
distributed according to active criteria, source groups and source countries.  

 
Energy Issues | efficiency, renewables: Criteria, 2002 - 2009 (Mar) 
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Energy Issues | efficiency, renewables: Source groups, 2002 - 2009 (Mar) 
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Energy Issues | efficiency, renewables: Source countries, 2002 - 2009 (Mar) 
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CSR AWARDS & RANKINGS 
 
The charts below express the frequency of sub-issues and keywords registered regarding CSR awards & 
rankings, as well as quantities of news items by Countries of action, by Companies, and a historical perspective. 
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CSR awards are received and given by many companies. The most active are Verizon, AT&T, Vodafone and 
Deutsche Telekom. Most of these awards are attributed on a global scale and in most developed markets; they 
were noisy on environmental aspects of corporate responsibility and less on social and working conditions. 
AT&T was clearly positioned on diversity issues, Deutsche Telekom on climate change, while Verizon and 
Vodafone were more diversified. The volume of information related to awards has risen in most sectors. This 
rise has also promoted the visibility of bad awards such as the Public Eye Award. This trend of naming and 
shaming is very consistent in other sectors and should be expected to increase in the telecommunication sector 
too. 
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CSR awards & rankings: Criteria, Source groups, Source countries 

 
Below the quantity of positive and negative news registered regarding CSR awards & rankings is distributed 
according to criteria, source groups and source countries.  
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CSR awards & rankings: Source groups, 2002 - 2009 (Mar) 
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UNIONS AND STRIKE 
 
The charts below express the frequency of sub-issues and keywords registered regarding Unions and strike, as 
well as quantities of news items by Countries of action, by Companies, and a historical perspective.  
 
Unions and strike: sub-issues & keywords Countries of action 

0 50 100 150 200

Unions and strike

employee

agreement

Job cuts/creations

Health issues

initiative

right

government

Community issues

Diversity issues

supplier

programme

Legal issues

leader

Energy Issues | efficiency, é

project

environment

Partnerships

E-Square

Energy

policy
 

0 20 40 60 80

USA
Global/n.a.

Australia
Germany

France
Mexico
Spain

Canada
North America

Ivory Coast
Latin America
South Korea

India
Sweden

Peru
Colombia

Puerto Rico
Poland

Italy
Africa

UK
Taiwan

Salvador

 

 

Unions and strike: Companies, 2002 - 2009 (Mar) History 2002 - 2009 (Mar) 

0

5

10

15

20

25

Positive news (ethical offers) Negative news (ethical demands)

 

0

5

10

15

20

25

30

35

Apr Oct Apr Oct Apr Oct Apr Oct Apr Oct

2004 2005 2006 2007 2008 2009

 

In 2008, the highlights were made by the financial and economic crisis putting millions of people out of job 
or in danger of losing their jobs and conditions, in every country and each sector. Hence, unions were very 
ŀŎǘƛǾŜ ƛƴ ǎǳǇŜǊǾƛǎƛƴƎ ǿƻǊƪŜǊǎΩ ǊƛƎƘǘǎ ōŜƛƴƎ ǊŜǎǇŜŎǘŜŘΦ 

15 % (or 91 items out of 593) of negative news were related to the issue. 
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Unions and strike: Criteria, Source groups, Source countries 

 
Below the quantity of positive and negative news registered regarding Unions and strike is distributed 
according to criteria, source groups and source countries.  
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JOB CUTS / CREATIONS 
 
The charts below express the frequency of sub-issues and keywords registered regarding Job cuts / creations, 
as well as quantities of news items by Countries of action, by Companies, and a historical perspective. 
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Many companies received negative coverage in relation to lay-offs. In particular AT&T and Sprint 
Nextel. Maybe the quickest to react and cut jobs to protect margins received the worst publicity. It 
will be interesting to monitor their reputation in the future as quality and responsible employers. But 
ƻŦ ŎƻǳǊǎŜΣ ƛƴ ŀ ǎǘŀƪŜƘƻƭŘŜǊǎΩ ǿƻǊƭŘΣ ƛƴǾŜǎǘƻǊǎ ŎƻƳŜ ƻƴ ǘƻǇΦ 9ǎǇŜŎƛŀƭƭȅ ǿƘŜƴ ƳŀƴŀƎŜƳent wants to 
retain their shareholders to support the stock price and when access to capital is restraint. 
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Job cuts / creations: Criteria, Source groups, Source countries 

 

Below the quantity of positive and negative news registered regarding Job cuts / creations is distributed 
according to criteria, source groups and source countries.  
 
Job cuts / creations: Criteria, 2002 - 2009 (Mar) 
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DIVERSITY ISSUES 
 
The charts below express the frequency of sub-issues and keywords registered regarding Diversity issues, as 
well as quantities of news items by Countries of action, by Companies, and a historical perspective. 
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Diversity issues: Companies, 2002 - 2009 (Mar) History 2002 - 2009 (Mar) 
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Diversity is obviously a theme for big US corporations as AT&T and Verizon were the companies to score very 
well on the issue collecting many awards and corollary media coverage. Other companies could also mark 
but these two clearly differentiate. Interestingly, the topic was distributed in a diversified manner between 
the criteria, the most important being labor standards, social sponsorship and women. Gender and racial 
equality are paramount to some market positioning in the US. 
 
Even though AT&T and Verizon seem to hold a strong position on the issue, diversity is still safe area of CSR 
strategy, both in terms of program and communication. Other companies should gather information on their 
practices related to diversity and start to build presence on the issue. 
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Diversity issues: Source groups 

 

Below the quantity of positive and negative news registered regarding Diversity issues is distributed according 
to criteria, source groups and source countries.  

 
Diversity issues: Criteria, 2002 - 2009 (Mar) 
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COUNTRIES OF ACTION  

 

The next chart shows positives and negatives sorted by countries of action for Telecommunication from 2002 - 
2009 (Mar)Φ ά/ƻǳƴǘǊƛŜǎ ƻŦ ŀŎǘƛƻƴέ ƳŜŀƴǎ ŎƻǳƴǘǊƛŜǎ ǿƘŜǊŜ ŀŎǘƛƻƴ ŘŜǎŎǊƛōŜŘ ƛƴ ǘƘŜ ƴŜǿǎ ƛǎ ǘŀƪƛƴƎ ǇƭŀŎŜΦ 

 
Telecommunication sector: Countries of action,  2002 - 2009 (Mar) 
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Major countries of action have been USA (majority of positives), Germany (majority of negatives), Australia 
(balanced), Spain, Canada, China and France (majority of negatives). 
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SOURCES  

SOURCE GROUPS 

The chart below presents the distribution of positive and negative news within source groups for the 
Telecommunication sector. 

 
Telecommunication sector: news by source groups, 2002 - 2009 (Mar) 
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Press, Specialised press and Enterprise headquarter are the major producers of positive news naming 
Telecommunication. Looking at negative news, Press, Specialised press and Individual (blogs) come in first. 
 

Source group Source sub-group Positive new s % Negative new s % Total % Total

Academics OECD 10 1% 0 0% 10 1%

Academics non OECD 0 0% 0 0% 0 0%

Consultant OECD 29 2% 6 1% 35 2%

Consultant non OECD 0 0% 2 0% 2 0%

Enterprise headquarter 158 12% 15 3% 173 9%

Enterprise aff iliate 6 0% 1 0% 7 0%

Professional organization 25 2% 2 0% 27 1%

Government OECD 7 1% 2 0% 9 0%

Government non OECD 3 0% 0 0% 3 0%

Individual Individual 77 6% 45 8% 122 6%

International org. UN 25 2% 0 0% 25 1%

International org. non UN 1 0% 1 0% 2 0%

Broadcasting 23 2% 17 3% 40 2%

Press 498 37% 278 48% 776 40%

Specialised press 432 32% 170 29% 602 31%

National NGO 25 2% 23 4% 48 2%

International NGO 19 1% 15 3% 34 2%

Trade Union 3 0% 2 0% 5 0%

International Trade Union 5 0% 6 1% 11 1%

Unclassif ied 23 2% 8 1% 31 2%

Total 1369 70% 593 30% 1962 100%

NGO

Trade union

Academics

Consultant

Enterprise

Gov

International org.
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REGIONS OF SOURCE 
 

This next section examines the distribution of positive and negative news last year within regions of sources for 
the Telecommunication sector. 

 

Telecommunication sector: news by source regions, 2002 - 2009 (Mar) 
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North America has generated the biggest volume over last year. Europe registered a high amount of positive 
and negative news as well. All positive to negative news ratios are positive (green > red). 
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COUNTRIES OF SOURCE 

The following charts describing the Telecommunication sector show positive and negative news sorted by 
countries of source in each of the five regions in the 2002 - 2009 (Mar) period. Countries are sorted 
alphabetically. 
 

Source countries: Africa  
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Source countries: Asia - Pacific  
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Source countries: Europe 
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Source countries: Latin America  
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Source countries: North America 
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MOST ACTIVE SOURCES 

 

The chart below shows sources having generated positive and negative news naming Telecommunication from 
2002 - 2009 (Mar). The amount of different sources is: 1140. 

 
Telecommunication sector: List of active sources by frequency,  2002 - 2009 (Mar) 
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CRITERIA AND ISSUES: DETAILS - 1. Labour Standards 
  

Criteria Issues & Keywords Scores             % total Trend 

1. Labour 
Standards 

Unions and strike, employee, Diversity 
issues, agreement, Job cuts/creations, 
right, Health issues, human, Legal 
issues, Human rights 

Positives 87 6% Future ¬ 

Negatives 69 12% Present ¬ 

EQuote/vol 18/156 (12%) Past Ÿ 
 

Criteria 1. Labour standards covers labour issues taking place within the company. It is inspired by the ILO Declaration on 
Fundamental Principles and Rights at Work, dealing with freedom of association and the effective recognition of the right to 
collective bargaining; the elimination of all forms of forced or compulsory labour; the effective abolition of child labour; and 
the elimination of discrimination in respect of employment and occupation. 
 

Companies 

Telecommunication sector: criteria 1. Labour Standards 2002 - 
2009 (Mar) 

History 

Telecommunication: Equote, vol on criteria 1, 
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Source countries 

Telecommunication: criteria 1. by source 
countries, 2002 - 2009 (Mar) 

Source groups 

Telecommunication sector: criteria 1. Labour Standards, 2002 - 
2009 (Mar) 
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Media echo
1
 (Media / Other sources Ratio): 3 

                                                 
1
 Media echo: a Media / Other source ratio superior to 1 indicates that more n ews has been found in Media than in all 

other source groups, indication of an important media echo.  
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Criteria 2. Wages 

Criteria Issues & Keywords Scores           % total Trend 

2. Wages 

Unions and strike, employee, 
agreement, Job cuts/creations, Health 
issues, Legal issues, Community 
issues, government, , SRI | investors 
& governance 

Positives 22 2% Future Ÿ 

Negatives 33 6% Present Ÿ 

EQuote/vol -11/55 (-20%) Past Ÿ 

 

Criteria 2. Wages looks at how the company manages the level of wages paid to employees and executives. 
 

Companies 

Telecommunication sector: criteria 2. Wages, 2002 - 2009 (Mar) 

History 

Telecommunication: Equote, vol on criteria 2, 
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3. Social Benefits 
 

Criteria Issues & Keywords Scores                % total Trend 

3. Social 
Benefits 

employee, Unions and strike, Health 
issues, Job cuts/creations, agreement, 
SRI | investors & governance, policy, 

leader, commitment, Legal issues 

Positives 18 1% Future Ÿ 

Negatives 24 4% Present Ÿ 

EQuote/vol -6/42 (-14%) Past Ÿ 
 

Criteria 3. Social Benefits looks at measures taken internally or externally by the company regarding social benefits and 
advantages for employees and families. 
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4. Training & Insertion 
 

Criteria Issues & Keywords Scores              % total Trend 

4. Training & 
Insertion 

employee, program, Education support, 
Job cuts/creations, government, 
Partnerships, Community issues, 

Diversity issues, supplier, Education 

Positives 26 2% Future ¬ 

Negatives 2 0% Present ¬ 

EQuote/vol 24/28 (86%) Past ¬ 
 

Criteria 4. Training and insertion looks at how the company takes measures regarding training employees, continued 
formation, stabilisation of jobs and social plans in case of lay-offs.  
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5. Women 
 

Criteria Issues & Keywords Scores              % total Trend 

5. Women 

Diversity issues, employee, policy, 
Education support, human, program, 
supplier, Education, research, Unions 

and strike 

Positives 25 2% Future ¬ 

Negatives 5 1% Present ¬ 

EQuote/vol 20/30 (67%) Past ¬ 
 

Criteria 5. Women describes working conditions for women and the coordination of professional and private life.  
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10. International Presence 

Criteria Issues & Keywords           Scores           % total Trend 

10. 
International 

Presence 

SRI | investors & governance, CSR awards 
&rankings, government, environment, 

Community issues, Partnerships, Diversity 
issues, Energy Issues | efficiency, 
renewables etc., Climate Change 

|emissions, leader 

Positives 104 8% Future ¬ 

Negatives 30 5% Present ¬ 

EQuote/vol 74/134 (55%) Past ¬ 

 

Criteria 10. International presence describes the impact of the company's foreign direct investments and related policies. 
More broadly, it deals with how the international presence of a company is perceived. When details are lacking, criteria 10 is 
used to express a general feeling, positive or negative, about a company's presence in foreign countries.  
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12. Economic Impact 

Criteria Issues & Keywords     Scores                % total Trend 

12. Economic 
Impact 

Job cuts/creations, CSR awards &rankings, 
Energy Issues | efficiency, renewables etc., 
government, SRI | investors & governance, 
commitment, employee, energy, Unions and 

strike, Partnerships 

Positives 26 2% Future ® 

Negatives 48 8% Present ® 

EQuote/vol -22/74 (-30%) Past Ÿ 

 

Criteria 12. Economic impact of production deals with how a company's investments influence local industries in terms of job 
creation, access to markets, competition, economic growth. 
 

Companies 

Telecommunication sector: criteria 12. Economic Impact, 2002 - 
2009 (Mar) 

History 

Telecommunication: EQuote and vol. on 
criteria 12, 2002 - 2009 (Mar) 
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Telecommunication sector: criteria 12. Economic Impact, 2002 - 
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13. Social Impact 

Criteria Issues & Keywords Scores              % total Trend 

13. Social 
Impact 

Education support, Community issues, 
initiative, education, Partnerships, 

program, project, CSR awards 
&rankings, Health issues, Child issues 

Positives 77 6% Future ¬ 

Negatives 14 2% Present ¬ 

EQuote/vol 63/91 (69%) Past ¬ 
 

Criteria 13. Social impact receives information on how the company's operations influence the implementation of local laws 

relating to social areas c.f. social protection, public health, employee relations or fiscal relations. 
 

Companies 

Telecommunication sector: criteria 13. Social Impact 2002 - 
2009 (Mar) 

History 

Telecommunication: EQuote and vol. on 
criteria 13, 2002 - 2009 (Mar) 
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18. Downsizing 
 

Criteria Issues & Keywords    Scores                 % total Trend 

18. Downsizing 

Job cuts/creations, employee, 
Unions and strike, government, 
marketing, programme, SRI | 
investors & governance, CSR 

awards &rankings, Health 
issues, Education support 

Positives 4 0% Future ® 

Negatives 126 21% Present ® 

EQuote/vol 
-122/130  
(-94%) 

Past ® 

 

Criteria 18. Downsizing is used to code information that relates to factory closures, the transfer of production to another 

country, and measures taken to minimize negative social effects of such decisions. 
 

Companies 

Telecommunication sector: criteria 18. Downsizing, 2002 - 2009 
(Mar) 

History 
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26. Environmental Impact of Production 

Criteria Issues & Keywords       Scores                 % total Trend 

26. Environmental 
Impact of 

Production 

Energy Issues | efficiency, 
renewables etc., Climate Change 
|emissions, environment, initiative, 

SRI | investors & governance, 
CSR awards &rankings, 

Packaging, waste, recycling, 
commitment, product, Energy 

Positives 173 13% Future ¬ 

Negatives 16 3% Present ¬ 

EQuote/vol 157/189 (83%) Past ¬ 

 

Criteria 26. Environmental impact of production is used to categorize information that relates to how a company's 
production activities are impacting the environment, nature and biodiversity. 
 

Companies 

Telecommunication sector: criteria 26. Environmental Impact of 
Production, 2002 - 2009 (Mar) 

History 

Telecommunication: EQuote and vol. on 
criteria 26, 2002 - 2009 (Mar) 

   

Issues & Keywords Countries of action 
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Telecommunication: criteria 26. by source 
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Telecommunication sector: criteria 26. Environmental Impact of 
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